UNIVERSITY OF MUMBAI JuLy 27, 2021
OFFICE REGISTER FOR THE M.A.IN ENTERTAINMENT MEDIA & ADVERTISEMENT (SEM-III) (CBCS) EXAMINATION MARCH 2021

PAGE : 1
CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211177 /ADHIKARI RIDDHI HARISH SADHANA
105 KC
60 (¢} 60 ¢} 60 (¢} 60 (¢} 60 (¢}
31 A+ 32 o} 35 ¢} 37 O 24 A P
91 10 O 6 60 92 10 O 6 60 95 10 O 6 60 97 10 O 6 60 84 10 O 6 60 459 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211178 AMBRE SUYOG SUDHIR SRUJAMI
105 KC
60 (¢} 60 ¢} 60 (¢} 60 (¢} 60 (¢}
29 A+ 28 A+ 31 A+ 25 A 34 (¢} P
89 10 O 6 60 88 10 O 6 60 91 10 O 6 60 85 10 O 6 60 94 10 O 6 60 447 30 300 10.00
3211179 /APTE SURABHI ATUL SEEMA
105 KC
60 O 60 o} 60 O 60 O 60 O
27 A 32 o} 30 A+ 25 A 32 O P
87 10 O 6 60 92 10 O 6 60 90 10 O 6 60 85 10 O 6 60 92 10 O 6 60 446 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211180 /ARORA SANCHI SANJAY NEHA
105 KC
60 o 60 ¢} 60 (¢} 60 (¢} 59 (¢}
32 o 33 ¢} 35 (¢} 37 ] 24 A P
92 10 O 6 60 93 10 O 6 60 95 10 O 6 60 97 10 O 6 60 83 10 O 6 60 460 30 300 10.00
3211181 /ASRANI RIYA DILIPKUMAR HISHA
105 KC
60 O 60 O 60 O 60 O 60 O
39 ¢} 38 O 40 O 37 O 36 0o P
99 10 O 6 60 98 10 O 6 60 100 10 O 6 60 97 10 O 6 60 96 10 O 6 60 490 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %



AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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PAGE : 2
CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211182 /BAGASARAWALA SIDRA NASIR BILKIS
105 KC
60 o] 60 o 60 o] 60 o] 60 o]
38 o] 37 ¢} 40 (¢} 36 (¢} 36 o P
98 10 O 6 60 97 10 O 6 60 100 10 O 6 60 96 10 O 6 60 96 10 O 6 60 487 30 300 10.00
3211183 /BALASINORWALA SAKINA AZIZ TASNEEM
105 KC
60 o] 60 o 60 o] 60 o] 60 o]
30 A+ 30 A+ 36 (¢} 36 (¢} 24 A P
90 10 O 6 60 90 10 O 6 60 96 10 O 6 60 96 10 O 6 60 84 10 O 6 60 456 30 300 10.00
3211184 BANERJEE KAUSTAV K MONISHA
105 KC
60 (] 60 ] 60 ] 60 ] 60 ]
37 (¢} 34 ¢} 36 ] 30 A+ 32 ] p
97 10 O 6 60 94 10 O 6 60 96 10 O 6 60 90 10 O 6 60 92 10 O 6 60 469 30 300 10.00
3211185 /BHAKARE SHRADDHA NITIN MADHURI
105 KC
60 (] 60 o 60 [¢] 60 (o] 60 ]
35 (] 35 o 37 [¢] 36 o] 24 A P
95 10 O 6 60 95 10 O 6 60 97 10 O 6 60 96 10 O 6 60 84 10 O 6 60 467 30 300 10.00
3211186 /BHATIA DOLLY KEDARNATH KAMLESH
105 KC
59 o] 60 o 60 o] 60 o] 60 o]
35 o] 35 o 37 o] 39 (¢} 36 (¢} P
94 10 O 6 60 95 10 O 6 60 97 10 O 6 60 99 10 O 6 60 96 10 O 6 60 481 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211187 /BODHARE APURVA PRADEEP ASHWINTI
105 KC
60 (] 60 ] 60 o] 60 0 60 ]
29 A+ 32 ¢} 31 A+ 28 A+ 35 (] P
89 10 © 6 60 92 10 O 6 60 91 10 O 6 60 88 10 © 6 60 95 10 O 6 60 455 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;
E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND



a°

BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac ace GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211188 /DESHPANDE SUKHADA ASHISH ASHWINI
105 KC
60 (¢} 60 ¢} 60 (¢} 60 ¢} 60 o
34 O 34 o} 38 O 37 O 24 A P
94 10 O 6 60 94 10 O 6 60 98 10 O 6 60 97 10 O 6 60 84 10 O 6 60 467 30 300 10.00
3211189 /DEWNANI MANEKA CHANDRAPAL KIRAN
105 KC
60 (¢} 60 ¢} 60 (¢} 60 ¢} 60 o
37 (¢} 35 ¢} 39 (¢} 36 (¢} 36 o P
97 10 O 6 60 95 10 O 6 60 99 10 O 6 60 96 10 O 6 60 96 10 O 6 60 483 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211190 DIGHE OMKAR BHARAT MANISHA
105 KC
60 O 60 o} 60 O 60 6] 60 0o
29 A+ 30 A+ 31 A+ 20 B 35 O P
89 10 O 6 60 90 10 O 6 60 91 10 O 6 60 80 10 O 6 60 95 10 O 6 60 445 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211191 /DUGAR TANVI SAMPRATI
105 KC
60 (¢} 60 ¢} 60 (¢} 60 (¢} 60 (¢}
33 o 35 ¢} 36 (¢} 37 o] 24 A P
93 10 O 6 60 95 10 O 6 60 96 10 O 6 60 97 10 O 6 60 84 10 O 6 60 465 30 300 10.00
3211192 GEDAM LOKESH KAMLAKAR ASHA
105 KC
60 O 60 O 60 O 60 O 60 ¢}
32 O 33 O 35 O 36 O 32 O P
92 10 O 6 60 93 10 O 6 60 95 10 O 6 60 96 10 O 6 60 92 10 O 6 60 468 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac ace GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211193 /GUPTA SHREYA ARUN KUMAR SONIKA
105 KC
60 o] 60 o 60 o] 60 0 60 0
35 (¢} 37 ¢} 40 (¢} 39 (¢} 30 A+ P
95 10 O 6 60 97 10 O 6 60 100 10 O 6 60 99 10 O 6 60 90 10 O 6 60 481 30 300 10.00
3211194 /GURAV SANIKA PRAMOD RANJANA
105 KC
60 o] 60 o 60 o] 60 o] 60 o]
33 (¢} 32 ¢} 37 (¢} 36 (¢} 28 A+ P
93 10 O 6 60 92 10 O 6 60 97 10 O 6 60 96 10 O 6 60 88 10 O 6 60 466 30 300 10.00
3211195 JADHAV SAGAR SHRAVANKUMAR SHOBHA
105 KC
60 (] 60 ] 60 ] 60 ] 60 ]
33 (] 34 ] 37 ] 38 ] 24 A p
93 10 O 6 60 94 10 O 6 60 97 10 O 6 60 98 10 O 6 60 84 10 O 6 60 466 30 300 10.00
3211196 /JAGTAP APOORVA KISHOR JYOTI
105 KC
60 (] 60 o 60 [¢] 50 (o] 60 ]
32 (] 33 o 36 [¢] 27 A 24 A P
92 10 O 6 60 93 10 O 6 60 96 10 O 6 60 77€@3 10 O 6 60 84 10 O 6 60 442@3 30 300 10.00
3211197 /JETHI DIVYA ARUN MAMTA
105 KC
60 o] 60 o 60 o] 60 o] 60 o]
33 o] 32 o 35 (¢} 37 (¢} 36 (¢} P
93 10 O 6 60 92 10 O 6 60 95 10 O 6 60 97 10 O 6 60 96 10 O 6 60 473 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211198 /JOSHI NEESHA SANDEEP JAYASHRI
105 KC
60 (] 60 ] 60 o] 60 (] 60 (]
30 A+ 26 A 32 o] 20 B 36 0 P
90 10 © 6 60 86 10 O 6 60 92 10 O 6 60 80 10 © 6 60 96 10 O 6 60 444 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;
E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND



a°

BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211199 /JOSHI RASHEE RAJESH RAMILA
105 KC
60 o] 60 o 60 o] 60 o] 60 o]
31 A+ 32 ¢} 35 (¢} 36 (o] 24 A P
91 10 O 6 60 92 10 O 6 60 95 10 O 6 60 96 10 O 6 60 84 10 O 6 60 458 30 300 10.00
3211200 /KOLI RHUTUJA SWAPNIL SANDHYA
105 KC
60 o] 60 o 60 o] 60 o] 60 o]
38 (¢} 38 ¢} 37 (¢} 36 (¢} 28 A+ P
98 10 O 6 60 98 10 O 6 60 97 10 O 6 60 96 10 O 6 60 88 10 O 6 60 477 30 300 10.00
3211201 /KULKARNI AMRUTA ABHIJIT ARUNA
105 KC
60 (] 60 ] 60 ] 60 ] 60 ]
36 (] 38 ] 39 (¢} 36 (¢} 30 A+ P
96 10 O 6 60 98 10 O 6 60 99 10 O 6 60 96 10 O 6 60 90 10 O 6 60 479 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211202 KUMBHAR MIHEER KUNDESH SHUBHANGI
105 KC
47 A+ 60 o 56 (¢} 41 A 59 (¢}
16 D 26 A 16 D 25 A 16 D P
63 8 A 6 48 86 10 O 6 60 72 9 A+ 6 54 66 8 A 6 48 75 9 A+ 6 54 362 30 264 8.80
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211203 /LAD HIMALI SURESH SUPRIYA
105 KC
60 (o] 60 o 60 (o] 60 (o] 60 o]
33 (o] 36 o 35 ¢} 36 ¢} 28 A+ P
93 10 © 6 60 96 10 O 6 60 95 10 O 6 60 96 10 © 6 60 88 10 O 6 60 468 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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PAGE : 6
CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:6)
3211204 LIMAYE ATHARVA PRAVINKUMAR ASHWINI
105 KC
60 (¢} 60 ¢} 60 (¢} 60 ¢} 60 o
33 (¢} 34 ¢} 34 (¢} 27 A 36 (o] P
93 10 O 6 60 94 10 O 6 60 94 10 O 6 60 87 10 O 6 60 96 10 O 6 60 464 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211205 /MAKHIJA NISHA MAHESH RENU
105 KC
60 (¢} 60 ¢} 60 (¢} 60 (¢} 60 (¢}
32 (¢} 32 ¢} 35 (¢} 38 (¢} 32 (¢} P
92 10 O 6 60 92 10 O 6 60 95 10 O 6 60 98 10 O 6 60 92 10 O 6 60 469 30 300 10.00
3211206 /MERCHANT VAISHNAVI AMAR MAMTA
105 KC
60 O 60 o} 60 O 60 O 60 O
33 O 34 o} 37 O 36 O 28 A+ P
93 10 O 6 60 94 10 O 6 60 97 10 O 6 60 96 10 O 6 60 88 10 O 6 60 468 30 300 10.00
3211207 /MOHADIKAR GAURI MANISH MOHINI
105 KC
60 (¢} 60 ¢} 60 (¢} 60 (¢} 60 (¢}
34 (¢} 33 ¢} 37 (¢} 36 (¢} 28 A+ P
94 10 O 6 60 93 10 O 6 60 97 10 O 6 60 96 10 O 6 60 88 10 O 6 60 468 30 300 10.00
3211208 /MOLSHREE MOLSHREE SATISH KUMAR SHREYASI
105 KC
60 o 60 ¢} 60 (¢} 60 o 60 (¢}
34 O 35 o} 37 ¢} 37 O 32 ¢} P
94 10 O 6 60 95 10 O 6 60 97 10 O 6 60 97 10 O 6 60 92 10 O 6 60 475 30 300 10.00
3211209 /MUKHERJEE PRINCIKA ALOK TAPASI
105 KC
60 ¢} 60 O 60 O 60 O 60 O
34 O 33 O 37 O 37 O 30 A+ P
94 10 O 6 60 93 10 O 6 60 97 10 O 6 60 97 10 O 6 60 90 10 O 6 60 471 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;
E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND



a°

BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:6)
3211210 /NAGAR NITIKA MOHIT PRADNYA
105 KC
60 o] 60 o 60 0] 60 0] 60 0]
27 A 30 A+ 30 A+ 20 B 38 o P
87 10 O 6 60 90 10 O 6 60 90 10 O 6 60 80 10 O 6 60 98 10 O 6 60 445 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211211 /NAJMI ZAINAB SAIFUDDIN FARIDA
105 KC
60 (] 60 ] 60 ] 60 ] 60 ]
31 A+ 32 ¢} 36 [¢] 36 [¢] 24 A P
91 10 O 6 60 92 10 O 6 60 96 10 O 6 60 96 10 O 6 60 84 10 O 6 60 459 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211212 /PANCHAL ROSHNI PRITAM PURNIMA
105 KC
60 o] 60 o 60 o] 60 o] 60 o]
28 A+ 32 o 31 A+ 30 A+ 36 o] P
88 10 O 6 60 92 10 O 6 60 91 10 O 6 60 90 10 O 6 60 96 10 O 6 60 457 30 300 10.00
3211213 /PARANJAPE APURVA GIRISH SMITA
105 KC
60 o] 60 o 60 o] 60 o] 60 o
28 A+ 32 ¢} 30 A+ 25 A 37 ] P
88 10 O 6 60 92 10 O 6 60 90 10 O 6 60 85 10 O 6 60 97 10 O 6 60 452 30 300 10.00
3211214 /PATHANIA ANUSHKA RAJESH PATHANIA SADHNA PATHANIA
105 KC
60 (o] 60 o 60 (o] 60 (o] 60 o]
28 A+ 32 ¢} 31 A+ 25 A 38 o] P
88 10 © 6 60 92 10 O 6 60 91 10 O 6 60 85 10 © 6 60 98 10 O 6 60 454 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:6)
3211215 PATHARE SAHIL VIKRAM HEMA
105 KC
60 (¢} 60 ¢} 60 (¢} 60 ¢} 60 o
33 (¢} 32 ¢} 32 (¢} 35 (¢} 35 o P
93 10 O 6 60 92 10 O 6 60 92 10 O 6 60 95 10 O 6 60 95 10 O 6 60 467 30 300 10.00
3211216 /PUNEKAR AISHWARYA SURESH SAYLI
105 KC
60 (¢} 60 ¢} 60 (¢} 60 ¢} 60 o
28 A+ 26 A 30 A+ 30 A+ 35 0] P
88 10 O 6 60 86 10 O 6 60 90 10 O 6 60 90 10 O 6 60 95 10 O 6 60 449 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt. :4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211217 RANE SHUBHAM MAHESH SONALI
105 KC
60 O 60 o} 60 O 60 O 60 O
34 O 32 o} 37 O 36 O 32 O P
94 10 O 6 60 92 10 O 6 60 97 10 O 6 60 96 10 O 6 60 92 10 O 6 60 471 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt. :4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211218 /RAUL NAMITA SUHAS SWATI
105 KC
60 (¢} 60 ¢} 60 (¢} 60 (¢} 60 (¢}
27 A 28 A+ 30 A+ 25 A 36 (¢} P
87 10 O 6 60 88 10 O 6 60 90 10 O 6 60 85 10 O 6 60 96 10 O 6 60 446 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)

Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)

3211219 /SARKAR SULAGNA SHYAMA PRASAD SARKAR POUSHALI SARKA
105 KC



#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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PAGE : 9
CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211220 SARMALKAR CHINMAY RAMESH KAMINI
105 KC
60 o] 60 o 60 o] 60 o] 60 o]
33 (¢} 33 ¢} 24 A 37 0 24 A P
93 10 O 6 60 93 10 O 6 60 84 10 O 6 60 97 10 O 6 60 84 10 O 6 60 451 30 300 10.00
3211221 /SHAH DEVANSHI JAYESH PARUL
105 KC
60 o] 60 o 60 0] 60 0] 60 0]
34 (¢} 33 ¢} 24 A 37 (o] 24 A P
94 10 O 6 60 93 10 O 6 60 84 10 O 6 60 97 10 O 6 60 84 10 O 6 60 452 30 300 10.00
3211222 /SHAH KERUL PRATIK JYOTI
105 KC
60 (] 60 ] 60 ] 60 ] 60 ]
32 (] 32 ] 36 ] 34 [¢] 36 [¢] P
92 10 O 6 60 92 10 O 6 60 96 10 O 6 60 94 10 O 6 60 96 10 O 6 60 470 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211223 /SHAIKH SAMAR KHURSHID PARVEEN
105 KC
60 o] 60 o 60 o] 60 o] 60 o]
32 (¢} 26 A 33 (¢} 20 B 36 o P
92 10 O 6 60 86 10 O 6 60 93 10 O 6 60 80 10 O 6 60 96 10 O 6 60 447 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211224 SHATIKH SOHAIL NISAR AHMED HAMIDUN
105 KC
60 (o] 60 o 60 [¢] 60 [¢] 60 [¢]
30 A+ 30 A+ 30 A+ 35 ¢} 30 A+ P
90 10 © 6 60 90 10 O 6 60 90 10 O 6 60 95 10 © 6 60 90 10 O 6 60 455 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac ace GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211225 /SHETTY PRATIKA PRAVEEN VARSHA
105 KC
60 (¢} 60 ¢} 60 (¢} 60 ¢} 60 o
33 (¢} 32 ¢} 24 A 36 ] 24 A P
93 10 O 6 60 92 10 O 6 60 84 10 O 6 60 96 10 O 6 60 84 10 O 6 60 449 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211226 /SHINDE SIMRAN ANANT SHRADDHA
105 KC
60 (¢} 60 ¢} 60 (¢} 60 (¢} 60 (¢}
30 A+ 28 A+ 31 A+ 30 A+ 35 0 P
90 10 O 6 60 88 10 O 6 60 91 10 O 6 60 90 10 O 6 60 95 10 O 6 60 454 30 300 10.00
3211227 /SHIRSAT VIBHUTI HARISH PRIYA
105 KC
60 O 60 o} 60 O 60 O 60 O
28 A+ 26 A 29 A+ 28 A+ 38 O P
88 10 O 6 60 86 10 O 6 60 89 10 O 6 60 88 10 O 6 60 98 10 O 6 60 449 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211228 SINGH DEVESH HARISHCHANDRA RADHADEVI
105 KC
60 (¢} 60 ¢} 60 (¢} 60 (¢} 60 (¢}
37 O 37 o} 30 A+ 36 (0] 30 A+ P
97 10 O 6 60 97 10 O 6 60 90 10 O 6 60 96 10 O 6 60 90 10 O 6 60 470 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)

Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)

3211229 /SINGH POOJA RAKESH SHALINEE



#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211230 /SINGH REENA BAJRANGBALI NISHA
105 KC
60 o] 60 o] 60 0] 60 0] 60 0]
33 (¢} 34 ¢} 28 A+ 35 (¢} 28 A+ P
93 10 O 6 60 94 10 O 6 60 88 10 O 6 60 95 10 O 6 60 88 10 O 6 60 458 30 300 10.00
3211231 SINGH SAGAR CHANDRABHAN SARITA
105 KC
59 o] 60 o 60 o] 60 o] 60 o]
31 A+ 31 A+ 30 A+ 32 o] 30 A+ P
90 10 O 6 60 91 10 O 6 60 90 10 O 6 60 92 10 O 6 60 90 10 O 6 60 453 30 300 10.00
3211232 SINGH UDIT MANOJ NEETA
105 KC
60 (] 60 ] 60 [¢] 60 [¢] 60 [¢]
31 A+ 32 ¢} 30 A+ 36 (¢} 30 A+ P
91 10 O 6 60 92 10 O 6 60 90 10 O 6 60 96 10 O 6 60 90 10 O 6 60 459 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt. :4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211233 /SINGH VISHAKHA BIJAY GEETA
105 KC
60 o] 60 o 60 o] 60 o] 60 o]
31 A+ 28 A+ 33 (¢} 20 B 35 (¢} P
91 10 O 6 60 88 10 O 6 60 93 10 O 6 60 80 10 O 6 60 95 10 O 6 60 447 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211234 /SUNKE REEJAL LAXMAN NAHEED
105 KC
60 (o] 60 o 60 (o] 60 (o] 60 o]
31 A+ 30 A+ 24 A 36 (o] 24 A P
91 10 © 6 60 90 10 O 6 60 84 10 O 6 60 96 10 © 6 60 84 10 O 6 60 445 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 1 MUMBAT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211235 /TALWAR SALISHA MUKESH INDU
105 KC
60 (¢} 60 ¢} 60 (¢} 60 ¢} 60 o
37 (¢} 38 ¢} 36 (¢} 37 (¢} 36 o P
97 10 O 6 60 98 10 O 6 60 96 10 O 6 60 97 10 O 6 60 96 10 O 6 60 484 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211236 /VAIDYA SAMRUDHI SANDEEP SAMPADA
105 KC
60 (¢} 60 ¢} 60 (¢} 60 (¢} 60 (¢}
31 A+ 26 A 32 (¢} 27 A 34 (¢} P
91 10 O 6 60 86 10 O 6 60 92 10 O 6 60 87 10 O 6 60 94 10 O 6 60 450 30 300 10.00
3211237 /VYAS AASTHA PRADEEP MEENAKSHI
105 KC
60 O 60 o} 60 O 60 O 60 O
31 A+ 30 A+ 32 O 32 O 36 O P
91 10 O 6 60 90 10 O 6 60 92 10 O 6 60 92 10 O 6 60 96 10 O 6 60 461 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211238 /ZORE VAIBHAVI SURESH SUMAN
105 KC
60 (¢} 60 ¢} 60 (¢} 60 (¢} 60 (¢}
36 o 36 ¢} 38 (¢} 36 o 28 A+ P
96 10 O 6 60 96 10 O 6 60 98 10 O 6 60 96 10 O 6 60 88 10 O 6 60 474 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE 3 ANDHERIT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:6
Course 5: 313 FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:6)
3211462 /AKANKSHA JAYSHEEL LAKSHMI
598 SVKM PRAVIN GANDHI
42 A+ 60 ¢} 53 (¢} 53 ¢} 60 o
23 B+ 33 ¢} 31 A+ 30 A+ 33 o P
65 8 A 6 48 93 10 O 6 60 84 10 O 6 60 83 10 O 6 60 93 10 O 6 60 418 30 288 9.60
GROUP ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211463 /AGARWAL PRAGATI BAJRANGLAL SUNITA
598 SVKM PRAVIN GANDHI
60 (¢} 54 ¢} 60 (¢} 59 (¢} 60 0
36 (¢} 32 ¢} 32 (¢} 37 (¢} 36 (¢} P
96 10 O 6 60 86 10 O 6 60 92 10 O 6 60 96 10 O 6 60 96 10 O 6 60 466 30 300 10.00
GROUP FILM AND TELEVISION
Course 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 313 FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211464 /ALMALE CHAITRA CHANDRAKANT UMA
598 SVKM PRAVIN GANDHI
53 (¢} 60 ¢} 50 (¢} 60 (¢} 60 (¢}
33 (¢} 39 ¢} 32 (¢} 31 A+ 33 (¢} P
86 10 O 6 60 99 10 O 6 60 82 10 O 6 60 91 10 O 6 60 93 10 O 6 60 451 30 300 10.00
GROUP ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8
3211465 /AROLKAR BHAGYASHREE MILIND MINAL
598 SVKM PRAVIN GANDHI
60 O 57 O 60 O 60 O 60 O
35 O 32 O 34 O 34 O 36 O P
95 10 O 6 60 89 10 O 6 60 94 10 O 6 60 94 10 O 6 60 96 10 O 6 60 468 30 300 10.00
#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P PASSES; F FAIL; ATKT ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %

AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 3 ANDHERIT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211466 /BATHULA ANUSHA VEERANJANEYULU DHANAMMA
598 SVKM PRAVIN GANDHI
60 o] 47 A+ 60 o] 60 o] 60 o]
33 o] 29 A+ 30 A+ 36 o] 34 o P
93 10 O 6 60 76 9 A+ 6 54 90 10 O 6 60 96 10 O 6 60 94 10 O 6 60 449 30 294 9.80
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211467 BHASKAR PRATHAMESH PRAVIN CHAMPA
598 SVKM PRAVIN GANDHI
45 A+ 60 ] 51 [¢] 44 A+ 60 [¢]
27 A 36 ] 25 A 27 A 33 ] p
72 9 A+ 6 54 96 10 O 6 60 76 9 A+ 6 54 71 9 A+ 6 54 93 10 O 6 60 408 30 282 9.40
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211468 DARJI SMIT JITENDRA DEENA
598 SVKM PRAVIN GANDHI
60 o] 53 o 60 o] 60 o] 60 o]
25 A 30 A+ 20 B 35 (¢} 28 A+ P
85 10 O 6 60 83 10 O 6 60 80 10 O 6 60 95 10 O 6 60 88 10 O 6 60 431 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8
3211469 DATTANI YASH KAMLESH MAMTA
598 SVKM PRAVIN GANDHI
53 (o] 60 o 56 (o] 60 (o] 60 o]
31 A+ 38 o 28 A+ 31 A+ 35 [¢] P
84 10 O 6 60 98 10 O 6 60 84 10 O 6 60 91 10 O 6 60 95 10 O 6 60 452 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 3 ANDHERIT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211470 /DEDHIA NIYATI GIRISH POONAM
598 SVKM PRAVIN GANDHI
60 o] 51 o 60 o] 60 o] 60 o]
27 A 30 A+ 21 B 21 B 37 (o] P
87 10 O 6 60 81 10 O 6 60 81 10 O 6 60 81 10 O 6 60 97 10 O 6 60 427 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211471 GADA PARTH MANOJ KOMAL
598 SVKM PRAVIN GANDHI
50 (] 60 ] 50 ] 60 ] 60 ]
34 (] 37 ] 37 ] 37 ] 36 ] p
84 10 O 6 60 97 10 O 6 60 87 10 O 6 60 97 10 O 6 60 96 10 O 6 60 461 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211472 /HAJARE NAMRATA MAHENDRA SNEHA
598 SVKM PRAVIN GANDHI
60 o] 56 o] 60 o] 60 o] 60 0]
28 A+ 27 A 31 A+ 37 o] 35 o] P
88 10 O 6 60 83 10 O 6 60 91 10 O 6 60 97 10 O 6 60 95 10 O 6 60 454 30 300 10.00
3211473 /JADHAV SHRUTI VINAYAK BHARTI
598 SVKM PRAVIN GANDHI
60 o] 51 o 60 o] 60 o] 60 o]
26 A 29 A+ 31 A+ 39 o] 33 o] P
86 10 O 6 60 80 10 O 6 60 91 10 O 6 60 99 10 O 6 60 93 10 O 6 60 449 30 300 10.00

3211474 JAMAL SHAMS NAZIM SAMINA

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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PAGE : 16
CENTRE : 3 ANDHERIT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac ace GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211475 /KAJARE HARSHALA MAHENDRA MADHURI
598 SVKM PRAVIN GANDHI
60 o] 47 A+ 60 o] 59 0] 51 0]
28 A+ 28 A+ 22 B+ 35 o] 33 o] P
88 10 O 6 60 75 9 A+ 6 54 82 10 O 6 60 94 10 O 6 60 84 10 O 6 60 423 30 294 9.80
3211476 /KATWALA SHAILJA BIREN ASHIKA
598 SVKM PRAVIN GANDHI
60 o] 60 o 60 o] 60 o] 60 o]
33 o] 34 o 31 A+ 38 o] 35 o P
93 10 O 6 60 94 10 O 6 60 91 10 O 6 60 98 10 O 6 60 95 10 O 6 60 471 30 300 10.00
3211477 /KEDIA AISHWARYA SUNIL PUNAM
598 SVKM PRAVIN GANDHI
60 (] 59 ] 60 [¢] 60 [¢] 60 [¢]
30 A+ 31 A+ 28 A+ 24 A 36 ] p
90 10 O 6 60 90 10 O 6 60 88 10 O 6 60 84 10 O 6 60 96 10 O 6 60 448 30 300 10.00
3211478 /KEVAT SHASHIKALA GULABCHAND LAXMI
598 SVKM PRAVIN GANDHI
60 (] 24 D 60 [¢] 53 (o] 60 ]
17 D 17 D 20 B 23 B+ 25 A P
77@3 10 O 6 60 41 4 D 6 24 80 10 O 6 60 76 9 A+ 6 54 85 10 O 6 60 359@3 30 258 8.60
3211479 KHAN NASIR MUZAMMIL HUSAIN AFSAR JAHAN
598 SVKM PRAVIN GANDHI
60 o] 44 A+ 60 o] 60 o] 60 o]
30 A+ 28 A+ 30 A+ 22 B+ 30 A+ P
90 10 O 6 60 72 9 A+ 6 54 90 10 O 6 60 82 10 O 6 60 90 10 O 6 60 424 30 294 9.80
3211480 /KHOSLA RASHI AJAY VANDANA
598 SVKM PRAVIN GANDHI
60 ] 53 o 60 [¢] 60 ] 60 ]
30 A+ 28 A+ 30 A+ 39 [¢] 36 [¢] P
90 10 O 6 60 81 10 O 6 60 90 10 O 6 60 99 10 O 6 60 96 10 O 6 60 456 30 300 10.00
3211481 /KSHIRSAGAR SAKSHI AMOL ANJALI
598 SVKM PRAVIN GANDHI
60 (] 59 ] 60 o] 60 (] 60 (]
26 A 28 A+ 26 A 38 (] 32 (] P
86 10 © 6 60 87 10 O 6 60 86 10 O 6 60 98 10 © 6 60 92 10 O 6 60 449 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;



E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 3 ANDHERIT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac ace GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211482 /KUMAR SIMRAN ANIL RUPA
598 SVKM PRAVIN GANDHI
60 (¢} 59 ¢} 60 (¢} 60 (¢} 60 (¢}
30 A+ 22 B+ 30 A+ 28 A+ 37 o] P
90 10 O 6 60 81 10 O 6 60 90 10 O 6 60 88 10 O 6 60 97 10 O 6 60 446 30 300 10.00
3211483 /KURVAR INDIRAVATI GOVINDA GOWTHAMI
598 SVKM PRAVIN GANDHI
60 (¢} 56 ¢} 60 (¢} 60 ¢} 60 o
27 A 29 A+ 20 B 36 (¢} 37 0 P
87 10 O 6 60 85 10 O 6 60 80 10 O 6 60 96 10 O 6 60 97 10 O 6 60 445 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt. :4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211484 /LONDHE LAXMI SHATRUGHN SUJATA
598 SVKM PRAVIN GANDHI
60 O 60 o} 57 O 48 O 60 O
32 O 37 o} 32 O 34 O 35 O P
92 10 O 6 60 97 10 O 6 60 89 10 O 6 60 82 10 O 6 60 95 10 O 6 60 455 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211485 /MALVANKAR ZEENAT ABDUL HAMID SHARAFAT
598 SVKM PRAVIN GANDHI
60 (¢} 47 A+ 60 (¢} 60 (¢} 60 o]
29 A+ 34 o 28 A+ 37 ] 37 o] P
89 10 O 6 60 81 10 O 6 60 88 10 O 6 60 97 10 O 6 60 97 10 O 6 60 452 30 300 10.00
3211486 MATEKAR ANIKET ASHOK ASHWINTI
598 SVKM PRAVIN GANDHI
60 O 51 O 60 O 60 O 60 ¢}
29 A+ 30 A+ 32 O 38 O 37 O P
89 10 O 6 60 81 10 O 6 60 92 10 O 6 60 98 10 O 6 60 97 10 O 6 60 457 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 3 ANDHERIT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:6)
3211487 /MEHTA OORJA VIRAT HETAL
598 SVKM PRAVIN GANDHI
60 (¢} 60 ¢} 57 (¢} 48 ¢} 60 o
32 (¢} 37 ¢} 31 A+ 35 (¢} 36 0 P
92 10 O 6 60 97 10 O 6 60 88 10 O 6 60 83 10 O 6 60 96 10 O 6 60 456 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211488 MENON V RAHUL - PRIYA
598 SVKM PRAVIN GANDHI
60 (] 54 ] 60 ] 60 ] 60 ]
28 A+ 25 A 30 A+ 38 (¢} 35 ] P
88 10 O 6 60 79€@1 10 O 6 60 90 10 O 6 60 98 10 O 6 60 95 10 O 6 60 450@1 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211489 /MUKHERJEE MRGNAYANI SUJOY MAYA
598 SVKM PRAVIN GANDHI
51 (¢} 60 ¢} 50 (¢} 60 o] 60 o]
34 (¢} 39 ¢} 33 (¢} 36 (¢} 36 (¢} P
85 10 O 6 60 99 10 O 6 60 83 10 O 6 60 96 10 O 6 60 96 10 O 6 60 459 30 300 10.00
3211490 /NAIR SNEHA SURESH NINA
598 SVKM PRAVIN GANDHI
59 (¢} 60 ¢} 57 (¢} 56 (¢} 60 (¢}
33 o 37 ¢} 34 o 34 o 35 (¢} P
92 10 O 6 60 97 10 O 6 60 91 10 O 6 60 90 10 O 6 60 95 10 O 6 60 465 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)

Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)

3211491 /NANGIA RASHI AALOK INDU
598 SVKM PRAVIN GANDHI



#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 3 ANDHERIT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211492 /NOORBHAY ZAINAB SHABBIR JUMANA
598 SVKM PRAVIN GANDHI
60 o] 47 A+ 60 (¢} 60 o] 60 o]
30 A+ 28 A+ 30 A+ 33 (¢} 38 o P
90 10 O 6 60 75 9 A+ 6 54 90 10 O 6 60 93 10 O 6 60 98 10 O 6 60 446 30 294 9.80
3211493 /PAREKH JANVI VIPUL NAMRATA
598 SVKM PRAVIN GANDHI
60 o] 59 o 60 o] 60 o] 60 o
31 A+ 34 o 32 (¢} 37 (¢} 36 o P
91 10 O 6 60 93 10 O 6 60 92 10 O 6 60 97 10 O 6 60 96 10 O 6 60 469 30 300 10.00
3211494 /PATEL JEEL MANJIBHAI DAKSHA
598 SVKM PRAVIN GANDHI
60 (] 47 A+ 60 ] 60 ] 60 ]
25 A 34 ] 22 B+ 37 (¢} 37 (¢} P
85 10 O 6 60 81 10 O 6 60 82 10 O 6 60 97 10 O 6 60 97 10 O 6 60 442 30 300 10.00
3211495 /PATEL SAKSHI DILIP VEENA
598 SVKM PRAVIN GANDHI
60 (] 53 o 60 [¢] 60 o] 60 o]
28 A+ 27 A 25 A 36 ] 32 ] p
88 10 O 6 60 80 10 O 6 60 85 10 O 6 60 96 10 O 6 60 92 10 O 6 60 441 30 300 10.00
3211496 PATHAK ROSHAN RATNAKAR SUBHASHNI
598 SVKM PRAVIN GANDHI
60 o] 30 B 54 (¢} 45 A+ 44 A+
24 A 27 A 25 A 35 0] 31 A+ P
84 10 O 6 60 57 7 B+ 6 42 79@1 10 O 6 60 80 10 O 6 60 75 9 A+ 6 54 375@1 30 276 9.20
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211497 PAWAR DISHANT MAHESH RAJ
598 SVKM PRAVIN GANDHI
32 B 57 ] 47 A+ 51 (] 60 (]
29 A+ 37 ] 32 o] 31 A+ 35 (] P
61 8 A 6 48 94 10 O 6 60 79@1 10 O 6 60 82 10 © 6 60 95 10 O 6 60 411e1 30 288 9.60

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;
E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND



a°

BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 3 ANDHERIT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211498 RAI ARJUN SURENDRA SAVITA RAI
598 SVKM PRAVIN GANDHI
60 o] 54 o 60 o] 60 o] 60 o]
27 A 29 A+ 29 A+ 26 A 36 o P
87 10 O 6 60 83 10 O 6 60 89 10 O 6 60 86 10 O 6 60 96 10 O 6 60 441 30 300 10.00
3211499 RAICHURA MITUL VALLABH VAISHALI
598 SVKM PRAVIN GANDHI
60 o] 57 o 60 o] 60 o] 60 o]
28 A+ 25 A 20 B 34 (¢} 38 o P
88 10 O 6 60 82 10 O 6 60 80 10 O 6 60 94 10 O 6 60 98 10 O 6 60 442 30 300 10.00
3211500 /RATHOD MANALI KAMLESH TRUPTI
598 SVKM PRAVIN GANDHI
60 (] 50 ] 60 ] 60 ] 56 ]
33 (] 34 ] 29 A+ 38 ] 35 ] p
93 10 O 6 60 84 10 O 6 60 89 10 O 6 60 98 10 O 6 60 91 10 O 6 60 455 30 300 10.00
3211501 /SANGHAVI BHOOMI MAYUR PAYAL
598 SVKM PRAVIN GANDHI
60 (] 57 o 60 [¢] 60 (o] 60 ]
36 (] 32 o 31 A+ 33 ] 36 ] p
96 10 O 6 60 89 10 O 6 60 91 10 O 6 60 93 10 O 6 60 96 10 O 6 60 465 30 300 10.00
3211502 /SHAH JUHI VIREN HINA
598 SVKM PRAVIN GANDHI
60 o] 42 A+ 60 o] 60 o] 60 o]
31 A+ 33 o 25 A 37 (¢} 32 (o] P
91 10 O 6 60 75 9 A+ 6 54 85 10 O 6 60 97 10 O 6 60 92 10 O 6 60 440 30 294 9.80
3211503 SHAH RATISH SHIVJI REKHA
598 SVKM PRAVIN GANDHI
60 ] 59 o 60 (o] 60 (o] 60 o]
21 B 33 o 28 A+ 34 (o] 37 o] P
81 10 O 6 60 92 10 O 6 60 88 10 O 6 60 94 10 O 6 60 97 10 O 6 60 452 30 300 10.00
3211504 /SHAH SHREYA HITESH ASHA
598 SVKM PRAVIN GANDHI
60 (] 53 ] 60 o] 60 (] 60 (]
34 (] 32 ] 31 A+ 38 (] 36 0 P
94 10 © 6 60 85 10 O 6 60 91 10 O 6 60 98 10 © 6 60 96 10 O 6 60 464 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;



E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 3 ANDHERIT
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211505 /SHAH SHRISHTI SUNIT TRIPTI
598 SVKM PRAVIN GANDHI
60 o] 60 o 60 o] 60 o] 60 o]
33 o] 33 o 28 A+ 38 o] 36 o P
93 10 O 6 60 93 10 O 6 60 88 10 O 6 60 98 10 O 6 60 96 10 O 6 60 468 30 300 10.00
3211506 /SHAH URMI RAJESH NITA
598 SVKM PRAVIN GANDHI
60 (¢} 41 A 60 o] 59 o] 44 A+
33 (¢} 24 A 32 (¢} 34 (¢} 33 o P
93 10 O 6 60 65 8 A 6 48 92 10 O 6 60 93 10 O 6 60 77@3 10 O 6 60 420@3 30 288 9.60
3211507 /SHAH ZIL NEMCHAND VIMLA
598 SVKM PRAVIN GANDHI
60 (] 59 ] 60 ] 60 ] 56 ]
29 A+ 30 A+ 35 ] 39 ] 37 ] P
89 10 O 6 60 89 10 O 6 60 95 10 O 6 60 99 10 O 6 60 93 10 O 6 60 465 30 300 10.00
3211508 /SHAIKH ALMAS ANWAR HUSAIN YASMIN
598 SVKM PRAVIN GANDHI
60 (] 47 A+ 60 [¢] 60 o] 60 o]
26 A 31 A+ 23 B+ 25 A 34 ] p
86 10 O 6 60 78@2 10 O 6 60 83 10 O 6 60 85 10 O 6 60 94 10 O 6 60 426Q@2 30 300 10.00
3211509 /SHERIGAR ESHA MUKESH SMITA
598 SVKM PRAVIN GANDHI
60 o] 59 o 60 o] 60 o] 60 o]
32 (¢} 32 ¢} 32 (¢} 37 (¢} 36 (¢} P
92 10 O 6 60 91 10 O 6 60 92 10 O 6 60 97 10 O 6 60 96 10 O 6 60 468 30 300 10.00
3211510 /SHETH VRUSHALI TINESH ALPA
598 SVKM PRAVIN GANDHI
60 ] 48 o 60 (o] 60 o] 60 o]
31 A+ 34 o 26 A 37 (o] 37 o] P
91 10 O 6 60 82 10 O 6 60 86 10 O 6 60 97 10 O 6 60 97 10 O 6 60 453 30 300 10.00
3211511 /SHETTY SAKSHI SURESH PRITHI
598 SVKM PRAVIN GANDHI
60 (] 54 ] 60 o] 60 (] 54 (]
30 A+ 26 A 25 A 38 [¢] 36 [¢] P
90 10 © 6 60 80 10 O 6 60 85 10 O 6 60 98 10 © 6 60 90 10 O 6 60 443 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;



E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 3 ANDHERTI
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6
3211512 /SHUKLA ISHA DAXESH DEEPIKA
598 SVKM PRAVIN GANDHI
60 o] 51 o 60 o] 60 o] 60 o]
24 A 27 A 23 B+ 36 0 36 6] P
84 10 O 6 60 78@2 10 O 6 60 83 10 O 6 60 96 10 O 6 60 96 10 O 6 60 437@2 30 300 10.00
3211513 SINGH SUKHVIRSINGH JASWINDER HARMESHKAUR
598 SVKM PRAVIN GANDHI
60 o] 53 o] 60 0] 60 0] 60 0]
30 A+ 32 o 22 B+ 33 0] 30 A+ P
90 10 O 6 60 85 10 O 6 60 82 10 O 6 60 93 10 O 6 60 90 10 O 6 60 440 30 300 10.00
3211514 /UPASE PAYAL VILAS TANUJA
598 SVKM PRAVIN GANDHI
60 (] 57 ] 60 ] 60 ] 60 ]
33 (] 32 ] 31 A+ 37 [¢] 36 [¢] P
93 10 O 6 60 89 10 O 6 60 91 10 O 6 60 97 10 O 6 60 96 10 O 6 60 466 30 300 10.00
3211515 VATSAYAN ABHISHEK PRASHANT ARUNA
598 SVKM PRAVIN GANDHI
60 (] 51 o 60 [¢] 60 (o] 60 ]
30 A+ 30 A+ 27 A 37 ] 34 ] p
90 10 O 6 60 81 10 O 6 60 87 10 O 6 60 97 10 O 6 60 94 10 O 6 60 449 30 300 10.00
3211516 /VIRDI MANDEEPKAUR JITENDRAPAL SINGH RAJINDER KAUR
598 SVKM PRAVIN GANDHI
60 o] 47 A+ 60 o] 60 o] 60 o]
28 A+ 30 A+ 32 o] 37 (¢} 37 (¢} P
88 10 O 6 60 77@3 10 O 6 60 92 10 O 6 60 97 10 O 6 60 97 10 O 6 60 451@3 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE 4 GHATKOPAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:6
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 313 FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:6
3211650 /ANTONY ALVINA ANTONY AGNES
540 S.K. SOMAIYA
47 A+ 56 o} 47 A+ 38 A 44 A+
34 o] 19 C 28 A+ 30 A+ 31 A+ P
81 10 O 6 60 75 9 A+ 6 54 75 9 A+ 6 54 68 8 A 6 48 75 9 A+ 6 54 374 30 270 9.00
GROUP ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211651 /BHABAL SHRUTI KISHOR SHRADDHA
540 S.K. SOMAIYA
60 (¢} 60 ¢} 39 A 60 (¢} 57 (¢}
23 B+ 33 ¢} 34 (¢} 33 (¢} 36 (¢} P
83 10 O 6 60 93 10 O 6 60 73 9 A+ 6 54 93 10 O 6 60 93 10 O 6 60 435 30 294 9.80
GROUP FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4
Course 5: 313 FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211652 /BHATTACHARYA BRISTI SHOMBHADRA SHREEDEVI
540 S.K. SOMAIYA
59 (¢} 60 ¢} 60 (¢} 60 (¢} 57 (¢}
33 O 23 B+ 26 A 20 B 31 A+ P
92 10 O 6 60 83 10 O 6 60 86 10 O 6 60 80 10 O 6 60 88 10 O 6 60 429 30 300 10.00
GROUP ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4
Course 5: 318 MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8
3211653 /CHATURVEDI PRACHI RAMBABU REKHA
540 S.K. SOMAIYA
60 O 60 O 60 O 60 O 60 O
26 A 34 O 35 O 36 O 36 O P
86 10 O 6 60 94 10 O 6 60 95 10 O 6 60 96 10 O 6 60 96 10 O 6 60 467 30 300 10.00
#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P PASSES; F FAIL; ATKT ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 4 GHATKOPAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211654 /CHAURASIA MOHINI MANOJ MEENA
540 S.K. SOMAIYA
57 (¢} 60 o 42 A+ 57 ¢} 59 o]
22 B+ 32 ¢} 36 0] 33 (¢} 37 (¢} P
79@1 10 O 6 60 92 10 O 6 60 78@2 10 O 6 60 90 10 O 6 60 96 10 O 6 60 435@3 30 300 10.00
3211655 /CHAWLA DIVYA PAWAN SEEMA
540 S.K. SOMAIYA
60 o] 60 o 54 o] 60 o] 60 o]
28 A+ 32 ¢} 37 (¢} 37 (¢} 37 (o] P
88 10 O 6 60 92 10 O 6 60 91 10 O 6 60 97 10 O 6 60 97 10 O 6 60 465 30 300 10.00
3211656 /CHHATRE VEENA SUNIL VARSHA
540 S.K. SOMAIYA
60 (] 60 ] 60 ] 60 ] 60 ]
27 A 35 ] 38 [¢] 37 [¢] 37 [¢] P
87 10 O 6 60 95 10 O 6 60 98 10 O 6 60 97 10 O 6 60 97 10 O 6 60 474 30 300 10.00
3211657 /DALVI RASHMI SANDEEP ASHA
540 S.K. SOMAIYA
60E (] 60E o 51E [¢] 57E (o] 60E ]
21E B 30E A+ 31E A+ 16E D A -= F
81 10 O 6 60 90 10 O 6 60 82 10 O 6 60 73 9 A+ 6 54 -- - - ———= 386 -— --= --
3211658 DAS ABHIRAJ RAJKUMAR ANURADHA
540 S.K. SOMAIYA
60 o] 60 o 48 o] 60 o] 60 o]
21 B 30 A+ 37 ] 31 A+ 37 (¢} P
81 10 O 6 60 90 10 O 6 60 85 10 O 6 60 91 10 O 6 60 97 10 O 6 60 444 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211659 /DEOLEKAR PALLAVI PRAMOD PRAMILA
540 S.K. SOMAIYA
36E A 33E B+ 35E B+ 20F F 23F F
25E A A -= A - 20E B A - F
61 8 A 6 48 -- - - ———= - - - —-———= == - - —-———= —= - - ———= 192 -— == --

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;
E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND



a°

BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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PAGE : 25
CENTRE : 4 GHATKOPAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211660 /DHOLE VRUSHALI PRADIP JAYSHREE
540 S.K. SOMAIYA
60E (¢} 60E ¢} 29E c 53E ¢} 60E o
21E B 32E o 27E A A - A - F
81 10 O 6 60 92 10 O 6 60 56 7 B+ 6 42 -- - - - - - ———= 342 -— = --
3211661 /DOSHI PRIYAL KETAN SONAL
540 S.K. SOMAIYA
60E (¢} 60E ¢} 47E A+ 57E (o] 48E 0
A -= 28E A+ A -= 16E D 37E (0] F
- - - -———= 88 10 O 6 60 - - - ---- 173 9 A+ 6 54 85 10 O 6 60 353 -— = --
3211662 GALA AAKASH LAHERCHAND KALPANA
540 S.K. SOMAIYA
60 (] 53 ] 48 ] 59 ] 53 ]
24 A 36 ] 34 ] 37 (¢} 37 (¢} P
84 10 O 6 60 89 10 O 6 60 82 10 O 6 60 96 10 O 6 60 90 10 O 6 60 441 30 300 10.00
3211663 /HANDE AKSHADA ANANDA UJWALA
540 S.K. SOMAIYA
60 (] 60 o 36 A 59 ] 60 o
21 B 34 o 32 [¢] 27 A 36 ] p
81 10 O 6 60 94 10 O 6 60 68 8 A 6 48 86 10 O 6 60 96 10 O 6 60 425 30 288 9.60
3211664 /KUMTHEKAR VAISHNAVI MAHENDRA ANJALI
540 S.K. SOMAIYA
60 o] 60 o 53 o] 60 o] 60 o]
25 A 36 ¢} 38 (¢} 33 (¢} 36 (¢} P
85 10 O 6 60 96 10 O 6 60 91 10 O 6 60 93 10 O 6 60 96 10 O 6 60 461 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211665 MALIK AMAN RAJEEV NEHA
540 S.K. SOMAIYA
42 A+ 50 ] 53 o] 32 B 51 (]
34 (] 34 ] 26 A 29 A+ 35 (] P
76 9 A+ 6 54 84 10 O 6 60 79@1 10 O 6 60 61 8 A 6 48 86 10 O 6 60 386Q1 30 282 9.40

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;
E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND



a°

BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 4 GHATKOPAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac ace GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211666 /MARU KREENA HASMUKH HEENA
540 S.K. SOMAIYA
60 (¢} 57 ¢} 44 A+ 54 (¢} 59 0]
24 A 35 ¢} 37 (¢} 33 (¢} 36 o P
84 10 O 6 60 92 10 O 6 60 81 10 O 6 60 87 10 O 6 60 95 10 O 6 60 439 30 300 10.00
3211667 MEHTA BHAVIK SANJIV BHARTI
540 S.K. SOMAIYA
60E (¢} 60E ¢} 42F A+ 60E ¢} 56E o
10F F 34E o A -= 16E D A - F
- - - -———= 94 10 O 6 60 -- - - --—- 176 9 A+ 6 54 -- - - -———- 338 -— = --
3211668 /MHATRE SADNYA SUNIL SONAL
540 S.K. SOMAIYA
26E D 60E (6] 35E B+ 44F A+ 42E A+
12F F 30E A+ 31E A+ 28E A+ A -= F
- - - —-———= 90 10 O 6 60 66 8 A 6 48 72 9 A+ 6 54 -- - - ———- 308 -— - -
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt. :4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211669 /NAIR KAVYA RADHAKRISHNAN SOBHANA
540 S.K. SOMAIYA
32 B 42 A+ 45 A+ 20 * D 36 A
29 A+ 26 A 28 A+ 24 A 32 ] P
61 8 A 6 48 68 8 A 6 48 73 9 A+ 6 54 44 5 C 6 30 68 8 A 6 48 314 30 228 7.60
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211670 /NILIMA KURJEKAR KETKI NILIMA NILIMA
540 S.K. SOMAIYA
60 ¢} 60 ¢} 47 A+ 59 ¢} 51 ¢}
23 B+ 34 ¢} 38 ¢} 36 (o] 37 o] P
83 10 © 6 60 94 10 O 6 60 85 10 O 6 60 95 10 © 6 60 88 10 O 6 60 445 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 4 GHATKOPAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211671 PARKAR PRATIK VISHRAM AKSHAYA
540 S.K. SOMAIYA
50 o] 60 o 42 A+ 44 A+ 57 o]
25 A 36 ¢} 36 o] 28 A+ 36 o P
75 9 A+ 6 54 96 10 O 6 60 78@2 10 O 6 60 72 9 A+ 6 54 93 10 O 6 60 414@2 30 288 9.60
3211672 /PATIL JANHAVI VIVEK SANGEETA
540 S.K. SOMAIYA
60 o] 60 o 48 o] 60 o] 60 0
24 A 34 ¢} 35 o] 31 A+ 37 o P
84 10 O 6 60 94 10 O 6 60 83 10 O 6 60 91 10 O 6 60 97 10 O 6 60 449 30 300 10.00
3211673 /PITALE MANSI SANJAY MANISHA
540 S.K. SOMAIYA
51 (] 60 ] 53 ] 56 ] 44 A+
26 A 36 ] 38 ] 31 A+ 36 ] P
77@3 10 O 6 60 96 10 O 6 60 91 10 O 6 60 87 10 O 6 60 80 10 O 6 60 431@3 30 300 10.00
3211674 PUROHIT AAKASH HARENDRA SHANTI
540 S.K. SOMAIYA
53 (] 60 o 60 [¢] 53 (o] 60 ]
23 B+ 34 o 32 [¢] 33 ] 37 ] p
76 9 A+ 6 54 94 10 O 6 60 92 10 O 6 60 86 10 O 6 60 97 10 O 6 60 445 30 294 9.80
3211675 /SALVI KHUSHALI SUNIL SUPRIYA
540 S.K. SOMAIYA
60 o] 60 o 57 o] 60 o] 59 o]
25 A 38 ¢} 38 (¢} 33 (¢} 36 (¢} P
85 10 O 6 60 98 10 O 6 60 95 10 O 6 60 93 10 O 6 60 95 10 O 6 60 466 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211676 SAWANT SAMEER NARAYAN NEETA
540 S.K. SOMAIYA
56 (] 60 ] 60 o] 36 A 54 (]
36 (] 38 ] 31 A+ 32 (] 35 (] P
92 10 © 6 60 98 10 O 6 60 91 10 O 6 60 68 8 A 6 48 89 10 O 6 60 438 30 288 9.60

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;
E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND



a°

BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 4 GHATKOPAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac ace GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3211677 /SHAH MEHEK RAKESH SHITAL
540 S.K. SOMAIYA
60E o] 60E o] 50E 0] 57E 0] 50E 0]
A -= 27E A A -= A -= A -= F
- - - == 87 10 O 6 60 - - - -———= - - - - - - ———= 304 -— = --
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211678 SHAH MOKSH BHAVEN KIRTIKA
540 S.K. SOMAIYA
36E A 57E (6] 56E O 41E A 48E O
20E B A -= A - 20E B A -= F
56 7 B+ 6 42 -- - - ——== -= - - ---- 6l 8 A 6 48 -- - - === 278 - == --
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt. :4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211679 /SHAH PRATHA MAYUR CHHAYA
540 S.K. SOMAIYA
60 o] 60 o 60 o] 60 o] 60 o]
31 A+ 36 o 38 o] 38 o] 39 o] P
91 10 O 6 60 96 10 O 6 60 98 10 O 6 60 98 10 O 6 60 99 10 O 6 60 482 30 300 10.00
3211680 SHRIVASTAVA MADHUR SUDHIR SANDHYA
540 S.K. SOMAIYA
60 o] 60 o 53 o] 60 o] 60 0]
26 A 36 o 37 [¢] 35 ] 36 o] P
86 10 O 6 60 96 10 O 6 60 90 10 O 6 60 95 10 O 6 60 96 10 O 6 60 463 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3211681 SINGH DHIRAJ SANJAY SANGEETA
540 S.K. SOMAIYA
30E B 56E ] 42E A+ 30E B 44E A+
20E B A -= A - 20E B A - F
50 6 B 6 36 -- - - ———= - - - ---- 50 6 B 6 36 --— - - ———= 242 -— == --



#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 4 GHATKOPAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:6
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:6
3211682 SONAWANE PRANESH MINIL DEEPA
540 S.K. SOMAIYA
47 A+ 60 ¢} 60 (¢} 39 A 57 o
35 (¢} 36 ¢} 26 A 34 (¢} 35 (¢} P
82 10 O 6 60 96 10 O 6 60 86 10 O 6 60 73 9 A+ 6 54 92 10 O 6 60 429 30 294 9.80
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3211683 YADAV AMIT PANDURANG SANGITA
540 S.K. SOMAIYA
48E O 42E A+ 39E A 38E A 44F A+
A - A -= A - A -= A -= F

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 2 DADAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3315635 AGARWAL YASH SANJAY KAVITA
163 NATIONAL
50 (¢} 50 ¢} 48 (¢} 53 (¢} 47 A+
30 A+ 18 ¢ 18 c 32 (¢} 30 A+ P
80 10 O 6 60 68 8 A 6 48 66 8 A 6 48 85 10 O 6 60 77@3 10 O 6 60 376@3 30 276 9.20
3315636 ALAM TABISH MD MOSHARRAF RAHAT JABIN
163 NATIONAL
60 (¢} 45 A+ 47 A+ 56 ¢} 59 o]
30 A+ 18 ¢ 18 c 37 ] 27 A P
90 10 O 6 60 63 8 A 6 48 65 8 A 6 48 93 10 O 6 60 86 10 O 6 60 397 30 276 9.20
3315637 /BARI NISTHA UMAKANT KOMAL
163 NATIONAL
60 (] 54 ] 60 ] 60 ] 60 ]
37 (¢} 33 ¢} 39 (¢} 37 (¢} 36 (¢} p
97 10 O 6 60 87 10 O 6 60 99 10 O 6 60 97 10 O 6 60 96 10 O 6 60 476 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3315638 /BEDEKAR MANASI UDAY SUSHMITA
163 NATIONAL
A -= A -= A -= A -= A -=
A -= A -= A -= A - A - A ABS
I - - _— - - - _— - - - _— - - - _—— I - - _— 0 - _ -
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3315639 CARDOZA DHRUV MARIANO ANELA
163 NATIONAL
60 (o] 54 o 60 (o] 60 (o] 60 o]
36 (o] 35 o 39 [¢] 38 [¢] 36 [¢] P
96 10 © 6 60 89 10 O 6 60 99 10 O 6 60 98 10 © 6 60 96 10 O 6 60 478 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE : 2 DADAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3315640 /CHHARI RASHI BABULAL MALA
163 NATIONAL
36 A 35 B+ 51 0] 57 o] 60 o]
32 o] 31 A+ 38 o] 32 o] 35 0 P
68 8 A 6 48 66 8 A 6 48 89 10 O 6 60 89 10 O 6 60 95 10 O 6 60 407 30 276 9.20
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3315641 GANDHI PRAKHAR MANEESH MADHURI
163 NATIONAL
60 (] 50 ] 60 ] 57 ] 59 ]
30 A+ 30 A+ 30 A+ 30 A+ 30 A+ p
90 10 O 6 60 80 10 O 6 60 90 10 O 6 60 87 10 O 6 60 89 10 O 6 60 436 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt. :4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3315642 GUMDELWAR AYUSH RAJENDRA PRATIBHA
163 NATIONAL
45 A+ 39 A 57 o] 42 A+ 54 o
30 A+ 20 B 25 A 32 (o] 26 A P
75 9 A+ 6 54 59 7 B+ 6 42 82 10 O 6 60 74 9 A+ 6 54 80 10 O 6 60 370 30 270 9.00
3315643 /GUPTA MAHIMA SANJAY KAVITA
163 NATIONAL
56 o] 48 o 53 o] 56 o] 53 o]
30 A+ 22 B+ 35 [¢] 33 ] 34 ¢} P
86 10 O 6 60 70 9 A+ 6 54 88 10 O 6 60 89 10 O 6 60 87 10 O 6 60 420 30 294 9.80
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3315644 IYENGAR HARSHDEEP VARADARAJAN SURINDER
163 NATIONAL
A - A -= A - A - A -
A - A -= A - A - A - A ABS



#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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PAGE : 32
CENTRE : 2 DADAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3315645 JADHAV ABHISHEK HEMANT JANHAVI
163 NATIONAL
50 o] 36 A 48 0] 51 0] 48 0]
36 o] 23 B+ 18 c 32 o] 23 B+ P
86 10 O 6 60 59 7 B+ 6 42 66 8 A 6 48 83 10 O 6 60 71 9 A+ 6 54 365 30 264 8.80
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3315646 /KADALBAJU VIBHUTI VINOD ANITA
163 NATIONAL
60 (] 60 ] 60 ] 60 ] 53 ]
31 A+ 31 A+ 31 A+ 33 [¢] 31 A+ P
91 10 O 6 60 91 10 O 6 60 91 10 O 6 60 93 10 O 6 60 84 10 O 6 60 450 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3315647 /KAHAR POOJA SHIVPRASAD SUMAN
163 NATIONAL
59 o] 47 A+ 53 o] 59 o] 60 o]
31 A+ 32 o 38 o] 32 o] 35 o] P
90 10 O 6 60 79€@1 10 O 6 60 91 10 O 6 60 91 10 O 6 60 95 10 O 6 60 446Q1 30 300 10.00
3315648 KAKRECHA VAIBHAV AMRUTLAL JAYESHREE
163 NATIONAL
60 o] 44 A+ 47 A+ 51 0 59 o
30 A+ 20 B 22 B+ 30 A+ 29 A+ P
90 10 O 6 60 64 8 A 6 48 69 8 A 6 48 81 10 O 6 60 88 10 O 6 60 392 30 276 9.20
3315649 /KAMBLI SHRUTI BALKRISHNA PRIYA
163 NATIONAL
60 (o] 48 o 60 (o] 60 (o] 57 o]
31 A+ 34 o 38 (o] 33 [¢] 30 A+ P
91 10 © 6 60 82 10 O 6 60 98 10 O 6 60 93 10 © 6 60 87 10 O 6 60 451 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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PAGE : 33
CENTRE : 2 DADAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:6)
3315650 KSHIRSAGAR ABHISHEK RAJAT SHAMAL
163 NATIONAL
39 A 47 A+ 60 (¢} 53 ¢} 48 o
30 A+ 29 A+ 31 A+ 31 A+ 30 A+ P
69 8 A 6 48 76 9 A+ 6 54 91 10 O 6 60 84 10 O 6 60 78@2 10 O 6 60 398@2 30 282 9.40
3315651 /MANNA TEJAL KRISHNA BEENA
163 NATIONAL
47 A+ 42 A+ 51 ¢} 50 O 59 ]
31 A+ 33 ¢} 33 (¢} 32 (¢} 31 A+ P
78@2 10 O 6 60 75 9 A+ 6 54 84 10 O 6 60 82 10 O 6 60 90 10 O 6 60 409@2 30 294 9.80
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 110: ACCOUNT PLANNING & MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 111: CONSUMER BEHAVIOR (Th:60/24,Int:40/16,Cr.Pt. :4)
Course 3: 112: MANAGEMENT:EVENTS & LIVE (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 113: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 114 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3315652 /MEHTA RUCHITA RAMESHCHANDRA BHAVNA
163 NATIONAL
30+ B $ 28+ Cc $ 35+ B+$ 35+ B+$ A -=
28+ A+S 27+ A S 31+ A+S 31+ A+S 36+ (O] A ABS
58 7 B+S$ 6 42 55 7 B+$ 6 42 66 8 A $ 6 48 66 8 A $ 6 48 -- - - ——— 281 -— == -
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3315653 MISHRA RAHUL NIRANJAN PUSHPA
163 NATIONAL
57 (¢} 42 A+ 50 (¢} 60 (¢} 54 (¢}
31 A+ 30 A+ 38 (¢} 32 o 33 (¢} P
88 10 O 6 60 72 9 A+ 6 54 88 10 O 6 60 92 10 O 6 60 87 10 O 6 60 427 30 294 9.80

3315654 /MOTWANI NATASHA CHANDRU ROWENA

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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PAGE : 34
CENTRE : 2 DADAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac ace GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3315655 /NATH NAINA GAUTAM RITU
163 NATIONAL
60 o] 59 o 60 o] 60 o] 60 o]
33 o] 37 o 39 o] 35 0] 35 0] P
93 10 O 6 60 96 10 O 6 60 99 10 O 6 60 95 10 O 6 60 95 10 O 6 60 478 30 300 10.00
GROUP : FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 313 : FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3315656 /NELSON SIMRAN ALWYN MANJIT KAUR
163 NATIONAL
51 (] 48 ] 60 ] 60 ] 56 ]
31 A+ 32 ] 33 ] 30 A+ 31 A+ p
82 10 O 6 60 80 10 O 6 60 93 10 O 6 60 90 10 O 6 60 87 10 O 6 60 432 30 300 10.00
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3315657 /PAWAR DHRITI SMRITI
163 NATIONAL
53 o] 56 o 60 o] 56 o] 60 o]
36 o] 33 o 39 o] 33 o] 35 o] P
89 10 O 6 60 89 10 O 6 60 99 10 O 6 60 89 10 O 6 60 95 10 O 6 60 461 30 300 10.00
3315658 /RADHAKRISHNAN AISHWARYA RADHAKRISHNAN JYOTHI
163 NATIONAL
48 o] 39 A 54 o] 56 o] 47 A+
31 A+ 18 C 35 o] 34 (o] 30 A+ P
79@1 10 O 6 60 57 7 B+ 6 42 89 10 O 6 60 90 10 O 6 60 77@3 10 O 6 60 39204 30 282 9.40
3315659 /SAWANT SRUSHTI SANTOSH SUNITA
163 NATIONAL
59 (o] 60 o 60 (o] 60 (o] 60 o]
32 (o] 29 A+ 36 (o] 32 (o] 32 o] P
91 10 © 6 60 89 10 O 6 60 96 10 O 6 60 92 10 O 6 60 92 10 O 6 60 460 30 300 10.00

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;



NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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PAGE : 35
CENTRE : 2 DADAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac ace GPA
GROUP : ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:6
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:6)
3315660 SHAIKH DANISH SHAKEEL AHMED YASMEEN
163 NATIONAL
53 o] 48 o 56 0] 60 0] 53 0]
36 o] 37 o 39 o] 36 o] 36 o] P
89 10 O 6 60 85 10 O 6 60 95 10 O 6 60 96 10 O 6 60 89 10 O 6 60 454 30 300 10.00
3315661 SHATIKH SHADAB SALIM SHAMSHAD
163 NATIONAL
54 (¢} 54 ¢} 48 (¢} 57 ¢} 54 o
30 A+ 20 B 22 B+ 30 A+ 32 ¢) P
84 10 O 6 60 74 9 A+ 6 54 70 9 A+ 6 54 87 10 O 6 60 86 10 O 6 60 401 30 288 9.60
3315662 SHARMA YASHVANSHI NARESH RAJKUMARI
163 NATIONAL
54 (] 54 ] 60 [¢] 60 [¢] 54 [¢]
34 (] 30 A+ 39 ] 34 ] 28 A+ p
88 10 O 6 60 84 10 O 6 60 99 10 O 6 60 94 10 O 6 60 82 10 O 6 60 447 30 300 10.00

3315663 /TIWARI LISHA JITENDRA POONAM

#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P : PASSES; F : FAIL; ATKT : ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED; ~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0= 39.99% & BELOW;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %
AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner

passes the external (Theory) Examination as per Ordinance R.8668; + : MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.
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CENTRE 4 GHATKOPAR
SEAT_NO NAME COLLEGE
<----Course-I----> <---Course-II---> <--Course-III--> <---Course-IV---> <---Course-V----> <---Course-VI--->
Th(60/24) Th(60/24) Th(60/24) Th(60/24) Th(60/24)
In(40/16) In(40/16) In(40/16) In(40/16) In(40/16) TOTAL RESULT REMARK
TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C TOT GP G C G*C 500 ac aceG GPA
GROUP FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:6) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:6) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:6)
Course 5: 313 FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:6)
3315673 GAWAS SANKET BHASKAR BHAGYASHREE
540 S.K. SOMAIYA
44F A+ 60E o} 48E ¢} 42F A+ 57E ¢}
30E A+ A -= 19E C 20E B 32E o F
74 9 A+ 6 54 - - - —-———- 67 8 A 6 48 62 8 A 6 48 89 10 O 6 60 352 -— - -
GROUP ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3315674 /GODBOLE MADHURA MILIND MRUDULA
540 S.K. SOMAIYA
60 (¢} 60 ¢} 53 (¢} 54 (¢} 33 B+
23 B+ 34 ¢} 38 (¢} 16 D 30 A+ P
83 10 O 6 60 94 10 O 6 60 91 10 O 6 60 70 9 A+ 6 54 63 8 A 6 48 401 30 282 9.40
GROUP FILM AND TELEVISION
Course 1: 309: BROADCAST BUSINESS MANAG (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 310: FILM PRODUCTION AND CONT (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 3: 311: AN ORIENTATION TO NEW ME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 312: TELE.& RADIO PROD. & PRO (Th:60/24,Int:40/16,Cr.Pt.:4
Course 5: 313 FILM DISTRIBUTION & MARK (Th:60/24,Int:40/16,Cr.Pt.:8)
3315675 PARMAR HARSH DINESH KANKUBEN
540 S.K. SOMAIYA
45E A+ 51E o} 50E O 33E B+ 45F A+
34E O A - 12F F 20E B 33E O F
79 9 A+ 6 54 - - - -———= - - - ---- 53 6 B 6 36 78 9 A+ 6 54 323 -— - -
GROUP ADVERTISING AND MARKETING COMMUNICATION
Course 1: 314: ACCOUNT PLANNING & MEDIA (Th:60/24,Int:40/16,Cr.Pt.:4) Course 2: 315: MEDIA & CONSUMER BEHAVIO (Th:60/24,Int:40/16,Cr.Pt.:4
Course 3: 316: STRATEGIC BRAND MANAGEME (Th:60/24,Int:40/16,Cr.Pt.:4) Course 4: 317: ADVERT.AGENCY STRUCT. & (Th:60/24,Int:40/16,Cr.Pt.:4)
Course 5: 318 : MEDIA PLANNING AND BUYIN (Th:60/24,Int:40/16,Cr.Pt.:8)
3315676 TRIVEDI JAY KALYANI
540 S.K. SOMAIYA
60 O 60 O 57 O 60 O 53 O
23 B+ 32 O 38 O 28 A+ 35 O P
83 10 O 6 60 92 10 O 6 60 95 10 O 6 60 88 10 O 6 60 88 10 O 6 60 446 30 300 10.00
#:0.229; @:0.5042A/0.5043A/0.5044A; *:0.5045A EX:EXMP.CARRIED;/:FEMALE; AA: ABSENT; P PASSES; F FAIL; ATKT ALLOWED TO KEEP TERM;

E:EXMP CAN BE CLAIMED;RCC:0.5050;RR:RESERVED;~:Dyslexia ;GPA:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C;
GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45%
BELOW 55%; GRADE B+=GRADE POINTS 7=55%

GRADE F=GRADE POINT 0= 39.99% & BELOW;
& ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND
& ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 %

AND ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL; RCC:0.5050; AA/ABS: ABSENT;
NULL:NULL & VOID.; C:CREDIT POINTS; G:GRADE POINTS; Internal Marks are provisional and subject to change as and when the learner
passes the external (Theory) Examination as per Ordinance R.8668; + MARKS CARRIED FORWARD; $ : GRADE CARRIED FORWARD.






