RESULT OF THE REVALUATION CASES FOR EXAMINATION OF

UNIVERSITY OF MUMBAI

FACULTY OF ARTS 1ST HALF' 2023

SR. MARKS AFTER
o EXAM SUBJECT SEATNO.[ o2 AT ioN
1 [T B-A in Multimedia and Mass |00 \\ b MANAGEMENT 1001124 23
Communication Sem VI
o [T-Y:B-A in Multimedia and Mass | o, \1e pEPORTING 1001273 30
Communication Sem VI
3 [TY:B.A in Multimedia and Mass |50\ MANAGEMENT 1001300 32
Communication Sem VI
4 |TY-BA inMultimediaand Mass |0 /e pEpORTING 1001367 36
Communication Sem VI
& |T-Y.B.A. in Multimediaand Mass  |ADVERTISING IN CONTEMPORARY | - o
Communication Sem VI SOCIETY
g 'Y B-A inMultimediaand Mass | -\ r) ViEDIA 1001740 36
Communication Sem VI
7 [T-Y- B-A in Multimediaand Mass |, <A \EDIA 1001956 34
Communication Sem VI
g [I'Y:B-A inMultimediaand Mass | <\ n) VEDIA 1002172 36
Communication Sem VI
g [T-Y:B-A inMultimedia and Mass |50 o\ MANAGEMENT 1002349 31
Communication Sem VI
10 |TY-B-A.in Multimediaand Mass 1 100 MEDIA 1002554 33
Communication Sem VI
11 |TY-BA.in Multimediaand Mass |0 )\ \ 5 MANAGEMENT 1002917 34
Communication Sem VI
12 |TY-BA.in Multimediaand Mass |0\ \ 5 MANAGEMENT 1003021 32
Communication Sem VI
13 |TY-B-A.in Multimediaand Mass |0 )\ \ 5 MANAGEMENT 1003136 17
Communication Sem VI
14 |TY-B-A. in Multimediaand Mass 1) 100 MEDIA 1003217 20
Communication Sem VI
T.Y. B.A. in Multimedia and Mass | ADVERTISING IN CONTEMPORARY
15 Communication Sem VI SOCIETY 1003254 22
16 |1Y-B-A in Multimediaand Mass 1) 100 MEDIA 1003380 30
Communication Sem VI
T.Y. B.A. in Multimedia and Mass | ADVERTISING IN CONTEMPORARY
17 Communication Sem VI SOCIETY 1003380 30
18 |TY-B-A.in Multimediaand Mass 1) 107 MEDIA 1003407 24
Communication Sem VI
19 |TY-B-A.in Multimediaand Mass 1) 107 MEDIA 1003414 30
Communication Sem VI
20 |TY:B-A.in Multimediaand Mass 1) 100 MEDIA 1003456 26
Communication Sem VI
21 |TY: B-A.in Multimedia and Mass 5\ -eMPORARY ISSUES 1003597 30
Communication Sem VI
T.Y. B.A. in Multimedia and Mass | ADVERTISING IN CONTEMPORARY
22 Communication Sem VI SOCIETY 1003665 24
T.Y. B.A. in Multimedia and Mass | ADVERTISING IN CONTEMPORARY
23 Communication Sem VI SOCIETY 1003669 18
24 |TY: B-A.in Multimedia and Mass |5\ -eMPORARY ISSUES 1003724 30
Communication Sem VI
25 T.Y. B.A. in Multimedia and Mass DIGITAL MEDIA 1003861 31

Communication Sem VI




SR. MARKS AFTER

o EXAM SUBJECT SEATNO.| niv e on

26 |TY: B-A.in Multimedia and Mass 150 \\b MANAGEMENT 1003864 32
Communication Sem VI

o7 |TY: B-A.in Multimedia and Mass 150 \\b MANAGEMENT 1003865 26
Communication Sem VI

2g |TY: B-A.in Multimedia and Mass 5\ -eMPORARY ISSUES 1003904 20
Communication Sem VI

29 |TY: B-A.in Multimedia and Mass |\ -eMPORARY ISSUES 1003961 30
Communication Sem VI

30 |TY: B-A.in Multimedia and Mass 150\ MANAGEMENT 1003998 24

Communication Sem VI

Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring
out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.

DATE : 02.11.2023

MUMBAI :- 400 098

A.U.02.11.23

for Director
Board of Examinations and Evaluation




