RESULT OF THE REVALUATION CASES FOR EXAMINATION OF

UNIVERSITY OF MUMBAI

FACULTY OF ARTS 1ST HALF' 2023
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SR. MARKS AFTER
o EXAM SUBJECT SEATNO.| B2 AT ioN
1 | TY.BA inMultimediaand 15 -\ \Epia 1001121 20
Mass Communication Sem VI
o | TY-BA.inMultimediaand |, -\ \iEDiA 1001124 18
Mass Communication Sem VI
3 | TY-BAinMultimediaand |, -\ \iEpia 1001170 39
Mass Communication Sem VI
4 | TY-BAinMultimediaand |5 o0 \iEDiA 1001371 20
Mass Communication Sem VI
5 | TY-BA inMultimediaand |, -\ \iEpia 1001544 17
Mass Communication Sem VI
6 | TY-BA inMultimediaand 1)\ corioiNG & SALES PROMOTION| 1001544 21
Mass Communication Sem VI
7 | TY-BA inMultimediaand 15, <\ ViEDIA 1001733 11
Mass Communication Sem VI
g | TY-BA inMultimediaand 1o ~\0n VEDiA 1001959 42
Mass Communication Sem VI
g | TY-BA inMultimediaand 1o -0\ ViEDIA 1001962 20
Mass Communication Sem VI
T.Y.B.A. in Multimediaand |ADVERTISING IN CONTEMPORARY
10 Mass Communication Sem VI |SOCIETY Lt 32
11 | TY-BA inMultimediaand ) ) viepia 1002067 13
Mass Communication Sem VI
12 | T-Y-BA inMultimediaand ) 0| viepia 1002179 19
Mass Communication Sem VI
13 | T-Y-BA inMultimediaand ) 0| viepia 1002352 36
Mass Communication Sem VI
T.Y.B.A. in Multimediaand |ADVERTISING IN CONTEMPORARY
14 Mass Communication Sem VI |SOCIETY 1002491 35
15 | T-Y-BA inMultimediaand ) 0| viepia 1002645 17
Mass Communication Sem VI
16 | T'Y-BA inMultimediaand |, - b\ o) ANNING & BUYING 1002645 30
Mass Communication Sem VI
17 | T-Y-BA inMultimediaand ) 0| viepia 1002808 21
Mass Communication Sem VI
18 | T-Y-BA inMultimediaand ) 0| viepia 1002810 15
Mass Communication Sem VI
19 | T-Y-BA inMultimediaand 1 0| viepia 1002833 23
Mass Communication Sem VI
o0 | TY-BA inMultimediaand | -0 viEpia 1002924 9
Mass Communication Sem VI
o1 | TY-BA inMultimediaand 1 \- ) ) o) ANNING & BUYING 1003139 11
Mass Communication Sem VI
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SR. MARKS AFTER
o EXAM SUBJECT SEATNO.| miv i on
2o | TY-BA inMultimediaand 1, \- ) ) o) ANNING & BUYING 1003183 30
Mass Communication Sem VI
23 | TY-BA inMultimediaand 1, \- ) ) o) ANNING & BUYING 1003214 26
Mass Communication Sem VI
24 | TY-BA.inMultimediaand 1~ viEpia 1003219 25
Mass Communication Sem VI
T.Y.B.A. in Multimediaand |ADVERTISING IN CONTEMPORARY
25 Mass Communication Sem VI |SOCIETY 1003219 32
26 | T-Y-BA inMultimediaand |~ viEpia 1003246 18
Mass Communication Sem VI
o7 | TY-BA inMultimediaand |~ viEpia 1003250 12
Mass Communication Sem VI
og | T-Y-BA.inMultimediaand |~ viEpia 1003254 30
Mass Communication Sem VI
29 | T.Y.-BA.inMultimediaand | -\ rp) iEpiA 1003535 38
Mass Communication Sem VI
30 [ TY-BA inMultimediaand | -\ rp) iEpia 1003669 9
Mass Communication Sem VI
gy [ TY-BA inMultimediaand |\ /e or5i1NG & SALES PROMOTION| 1003812 22
Mass Communication Sem VI
32 | TY-BA inMultimediaand | o\ rp) iEpia 1003821 10
Mass Communication Sem VI
33 [ TY-BA inMultimediaand 1 -0\ \iepia 1003883 19
Mass Communication Sem VI
34 | TY-BA inMultimediaand |\ o0\ o) ANNING & BUYING 1003946 26
Mass Communication Sem VI
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and
caring out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application for
corrections.

4) Date of supply of mark sheets will be declared later.
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