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SR. SEAT [MARKS AFTER
NO. EXAM SUBJECT NO. REVALUATION

1 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9090943 30
(Choice Base) CONTEMPORARY SOCIETY

? B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9090952 32
(Choice Base) CONTEMPORARY SOCIETY

3 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9090952 1
(Choice Base)

4 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9090953 30
(Choice Base)

5 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9090953 30
(Choice Base)

6 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9090982 ”n
(Choice Base) CONTEMPORARY SOCIETY

7 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9090982 5
(Choice Base)

8 B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA 9090982 23
(Choice Base) MARKETING

9 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9090995 38
(Choice Base)

10 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9090995 15
(Choice Base) CONTEMPORARY SOCIETY

1 B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA 9090995 30
(Choice Base) MARKETING

12 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091018 16
(Choice Base)

13 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091020 31
(Choice Base)

14 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091030 37
(Choice Base)

15 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091062 26
(Choice Base)

16 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091062 24
(Choice Base) CONTEMPORARY SOCIETY

17 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091062 13
(Choice Base)

18 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091065 36
(Choice Base)

19 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091076 38
(Choice Base)

20 B.A. _|n Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA 9091076 35
(Choice Base) MARKETING

21 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091077 32
(Choice Base)

29 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091098 40
(Choice Base)

93 B.A. _|n Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA 9091098 36
(Choice Base) MARKETING

24 B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA 9091113 25
(Choice Base) MARKETING

25 B.A. _|n Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA 9091146 99
(Choice Base) MARKETING

26 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091147 30
(Choice Base)
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97 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091158 37
(Choice Base) CONTEMPORARY SOCIETY

28 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091179 30
(Choice Base)

29 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091180 37
(Choice Base) CONTEMPORARY SOCIETY

30 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091182 18
(Choice Base) CONTEMPORARY SOCIETY

31 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091182 17
(Choice Base)

32 B.A. .|n Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES 9091182 ”n
(Choice Base) PROMOTION

33 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091187 16
(Choice Base)

34 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091230 19
(Choice Base) CONTEMPORARY SOCIETY

35 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091317 19
(Choice Base)

36 B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA 9091317 30
(Choice Base) MARKETING

37 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091343 32
(Choice Base) CONTEMPORARY SOCIETY

38 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091346 25
(Choice Base) CONTEMPORARY SOCIETY

39 B.A. in Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9091346 31
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

40 (Choice Base) PROMOTION 9091346 30

41 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091348 24
(Choice Base)

42 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091357 32
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

43 (Choice Base) PROMOTION 9091357 30

m B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091364 30
(Choice Base)

45 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091365 21
(Choice Base)

6 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091367 30
(Choice Base) CONTEMPORARY SOCIETY

47 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091367 14
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

48 (Choice Base) PROMOTION 9091367 30

49 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091370 36
(Choice Base) CONTEMPORARY SOCIETY

50 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091380 30
(Choice Base) CONTEMPORARY SOCIETY

51 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091380 9
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

52 (Choice Base) PROMOTION 9091380 20

53 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091404 24
(Choice Base)
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54 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091428 39
(Choice Base)

55 B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA 9091428 33
(Choice Base) MARKETING

56 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091454 26
(Choice Base)

57 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091454 43
(Choice Base)

58 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091480 30
(Choice Base)

59 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091486 25
(Choice Base)

60 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091506 30
(Choice Base) CONTEMPORARY SOCIETY

61 B.A. in Multimedia and Mass Communication (Sem-V1) TELEVISION JOURNALISM 9091541 30
(Choice Base)

62 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091545 25
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

63 (Choice Base) PROMOTION 9091545 30

64 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091577 26
(Choice Base)

65 B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA 9091577 32
(Choice Base) MARKETING

66 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091588 26
(Choice Base)

67 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091600 34
(Choice Base) CONTEMPORARY SOCIETY

68 B.A. _|n Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA 9091600 45
(Choice Base) MARKETING

69 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091601 43
(Choice Base)

70 B.A. _|n Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA 9091601 46
(Choice Base) MARKETING

71 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091609 62
(Choice Base)

79 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091609 51
(Choice Base)

73 B.A. _|n Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA 9091609 m
(Choice Base) MARKETING

74 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091615 3
(Choice Base) CONTEMPORARY SOCIETY

75 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091615 43
(Choice Base)

76 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091617 61
(Choice Base)

77 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091617 32
(Choice Base) CONTEMPORARY SOCIETY

78 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091617 53
(Choice Base)

79 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091621 54
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

80 (Choice Base) PROMOTION 9091621 43
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81 B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA 9091621 42
(Choice Base) MARKETING
82 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9091649 24
(Choice Base)
83 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091649 20
(Choice Base)
84 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091669 a1
(Choice Base)
85 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091674 20
(Choice Base)
86 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091686 31
(Choice Base)
87 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091686 16
(Choice Base) CONTEMPORARY SOCIETY
88 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091686 16
(Choice Base)
89 B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA 9091686 2
(Choice Base) MARKETING
90 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091706 13
(Choice Base) CONTEMPORARY SOCIETY
01 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091706 22
(Choice Base)
92 B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA 9091706 23
(Choice Base) MARKETING
93 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091715 34
(Choice Base)
94 B.A. in Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9091715 24
(Choice Base)
95 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9091736 93
(Choice Base)
96 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091736 30
(Choice Base)
97 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091773 61
(Choice Base)
98 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091773 45
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES
9 (Choice Base) PROMOTION 9091773 36
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA
100 (Choice Base) MARKETING 9091773 39
101 B.A. _|n Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091789 31
(Choice Base) CONTEMPORARY SOCIETY
102 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091853 18
(Choice Base)
103 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9091855 32
(Choice Base)
104 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091855 32
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES
105 (Choice Base) PROMOTION 9091870 0
106 B.A. _|n Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091917 37
(Choice Base) CONTEMPORARY SOCIETY
107 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9091922 12
(Choice Base)




Page 5 of 12

SR. SEAT |MARKS AFTER
NO. EXAM SUBJECT NO. REVALUATION
108 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091922 19
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA
109 (Choice Base) MARKETING 9091922 23
110 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091925 36
(Choice Base)
111 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9091925 17
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA
112 (Choice Base) MARKETING 9091925 33
113 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9091957 19
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES
114 (Choice Base) PROMOTION 9091957 30
115 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9091961 25
(Choice Base) CONTEMPORARY SOCIETY
116 B.A. in Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9091961 17
(Choice Base)
117 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091961 19
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA
118 (Choice Base) MARKETING 9091961 33
119 B.A. in Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092003 26
(Choice Base)
120 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092006 17
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA
121 (Choice Base) MARKETING 9092026 4
122 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092044 30
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA
123 (Choice Base) MARKETING 9092088 38
124 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092107 10
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA
125 (Choice Base) MARKETING 9092174 38
126 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092216 13
(Choice Base)
127 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092250 36
(Choice Base)
128 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092321 32
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES
129 (Choice Base) PROMOTION 9092322 49
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA
130 (Choice Base) MARKETING 9092322 52
131 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092354 14
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES
132 (Choice Base) PROMOTION 9092354 21
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN
133 (Choice Base) CONTEMPORARY SOCIETY 9092365 30
134 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092365 34
(Choice Base)
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135 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092367 31
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

136 (Choice Base) MARKETING 9092367 35

137 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092375 32
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

138 (Choice Base) MARKETING 9092375 30

139 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092381 23
(Choice Base)

140 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092401 25
(Choice Base)

141 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092401 14
(Choice Base)

142 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092404 31
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

143 (Choice Base) CONTEMPORARY SOCIETY 9092410 25

144 B.A. in Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092410 26
(Choice Base)

145 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092410 26
(Choice Base)

146 B.A. in Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092481 32
(Choice Base)

147 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9092489 16
(Choice Base) CONTEMPORARY SOCIETY
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

148 (Choice Base) PROMOTION 9092489 30

149 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092494 18
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

150 (Choice Base) CONTEMPORARY SOCIETY 9092494 19

151 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092494 8
(Choice Base)

152 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092494 13
(Choice Base)

153 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092521 30
(Choice Base)

154 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092524 30
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

155 (Choice Base) CONTEMPORARY SOCIETY 9092524 16

156 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092524 93
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

157 (Choice Base) PROMOTION 9092524 15
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

158 (Choice Base) MARKETING 9092524 18

159 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092526 30
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

160 (Choice Base) MARKETING 9092526 30

161 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092529 99
(Choice Base)
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B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

192 | Choice Base) PROMOTION 9092529 22

163 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092530 .
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

1% | choice Base) PROMOTION 9092530 16
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

165 (Choice Base) MARKETING 9092530 19
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

198 | choice Base) PROMOTION 9092533 30
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

167 (Choice Base) MARKETING 9092533 13
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

198 | choice Base) PROMOTION 9092538 33

169 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092542 .
(Choice Base)

170 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092544 o1
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

7% |(choice Base) PROMOTION 9092544 16
B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA

72 | (choice Base) MARKETING 9092544 21

173 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092548 18
(Choice Base)

174 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092550 20
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

7 | (choice Base) PROMOTION 9092550 34
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

+7 | choice Base) MARKETING 9092550 30

177 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092552 2l
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

+7 | (choice Base) PROMOTION 9092552 25

179 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092557 20
(Choice Base)

180 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092557 .
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

*%1 | (choice Base) PROMOTION 9092557 15
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

*92 | (choice Base) MARKETING 9092557 22

183 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092558 25
(Choice Base)

184 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092559 23
(Choice Base)

185 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092560 18
(Choice Base)

186 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092561 20
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

*87 | choice Base) CONTEMPORARY SOCIETY 9092561 21
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

*9% | (choice Base) PROMOTION 9092561 24
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B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

189 (Choice Base) MARKETING 9092561 30

190 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092563 25
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

191 (Choice Base) PROMOTION 9092563 10

192 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092564 30
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

193 (Choice Base) MARKETING 9092564 25

194 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092566 23
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

195 (Choice Base) PROMOTION 9092566 23

196 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092568 19
(Choice Base)

197 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9092568 20
(Choice Base) CONTEMPORARY SOCIETY

198 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092568 2
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

199 (Choice Base) PROMOTION 9092568 26
B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA

200 (Choice Base) MARKETING 9092568 16

201 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092577 23
(Choice Base)

202 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9092577 22
(Choice Base) CONTEMPORARY SOCIETY

203 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092577 24
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

204 (Choice Base) PROMOTION 9092577 23
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

205 (Choice Base) MARKETING 9092577 24
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

206 (Choice Base) PROMOTION 9092581 30

207 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092588 30
(Choice Base)

208 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092588 26
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

209 (Choice Base) PROMOTION 9092588 30
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

210 (Choice Base) MARKETING 9092588 23
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

211 (Choice Base) PROMOTION 90925% 24
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

212 (Choice Base) MARKETING 90925% 30

213 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092601 30
(Choice Base)

214 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092601 30
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

215 (Choice Base) PROMOTION 9092601 21
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B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

216 (Choice Base) MARKETING 9092601 19

217 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092604 al
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

#1% | (choice Base) PROMOTION 9092605 32

219 B.A. .|n Multimedia and Mass Communication (Sem-V1) TELEVISION JOURNALISM 9092607 "
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

220 | choice Base) CONTEMPORARY SOCIETY 9092638 24

291 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092647 20
(Choice Base)

299 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092650 15
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

22 | choice Base) CONTEMPORARY SOCIETY 9092684 26

294 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092684 20
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA

22 | (choice Base) MARKETING 9092684 37
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

22 | choice Base) CONTEMPORARY SOCIETY 9092685 43
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

221 (Choice Base) PROMOTION 9092694 44

298 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092699 .
(Choice Base)

299 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092711 20
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

29 |(choice Base) MARKETING 9092711 33

231 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092712 25
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

22 |(choice Base) MARKETING 9092712 35
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

233 |(choice Base) CONTEMPORARY SOCIETY 9092713 30

234 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092713 1
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

?3% |(choice Base) PROMOTION 9092713 17
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

2% |(choice Base) MARKETING 9092713 30

237 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092750 10
(Choice Base)

238 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092753 .
(Choice Base)

239 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092753 19
(Choice Base)

240 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092754 25
(Choice Base)

241 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092754 2
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

#42 |(choice Base) CONTEMPORARY SOCIETY 9092757 30
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243 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092761 36
(Choice Base)

a4 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092761 30
(Choice Base)

245 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092761 31
(Choice Base)

246 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092765 30
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

247 (Choice Base) CONTEMPORARY SOCIETY 9092765 30

248 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092768 30
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

249 (Choice Base) MARKETING 9092768 30
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

2%0 (Choice Base) CONTEMPORARY SOCIETY 9092768 3

251 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9092770 38
(Choice Base) CONTEMPORARY SOCIETY

252 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9092777 34
(Choice Base) CONTEMPORARY SOCIETY

253 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092777 36
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

254 (Choice Base) CONTEMPORARY SOCIETY 9092780 22

255 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092780 23
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ENTERTAINMENT & MEDIA

256 (Choice Base) MARKETING 9092780 30

957 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092783 30
(Choice Base)

258 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092783 33
(Choice Base)

259 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092837 36
(Choice Base)

260 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092849 39
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

261 (Choice Base) CONTEMPORARY SOCIETY 9092898 43

262 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092914 25
(Choice Base)

263 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092914 12
(Choice Base)

264 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092918 93
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

265 (Choice Base) PROMOTION 9092918 30

266 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092934 24
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

267 (Choice Base) CONTEMPORARY SOCIETY 9092934 17

268 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092934 24
(Choice Base)

269 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092955 17
(Choice Base)
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270 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092955 14
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

211 (Choice Base) PROMOTION 9092955 30
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

212 (Choice Base) MARKETING 9092955 30

273 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092957 30
(Choice Base)

274 B.A. .|n Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9092966 29
(Choice Base) CONTEMPORARY SOCIETY

275 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092966 30
(Choice Base)

276 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092985 40
(Choice Base)

277 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092985 22
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

218 (Choice Base) PROMOTION 9092985 23

279 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092986 26
(Choice Base)

280 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092999 36
(Choice Base)

281 B.A. in Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9092999 33
(Choice Base)

282 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092999 18
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES

283 (Choice Base) PROMOTION 9093020 30

284 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9093026 19
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

285 (Choice Base) CONTEMPORARY SOCIETY 9093058 38
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

286 (Choice Base) MARKETING 9093062 30

287 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9093084 15
(Choice Base)

288 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9093093 36
(Choice Base)

289 B.A. _|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9093094 93
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

290 (Choice Base) CONTEMPORARY SOCIETY 9093115 21

291 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093116 33
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA

292 (Choice Base) MARKETING 9093116 36

293 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093182 34
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN

294 (Choice Base) CONTEMPORARY SOCIETY 9093183 45

295 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093186 30
(Choice Base)

206 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9093186 24
(Choice Base)
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297 B.A. .|n Multimedia and Mass Communication (Sem-V1) RETAILING & MERCHANDISING 9093190 40
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA
298 (Choice Base) MARKETING 9093193 30
299 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9093231 23
(Choice Base)
300 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093255 31
(Choice Base)
301 B.A. .|n Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9093284 36
(Choice Base)
302 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9093311 38
(Choice Base)
303 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093368 30
(Choice Base)
304 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9093401 40
(Choice Base)
305 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093439 36
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN
306 (Choice Base) CONTEMPORARY SOCIETY 9093439 30
307 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093501 20
(Choice Base)
308 B.A. in Multimedia and Mass Communication (Sem-V1) BRAND MANAGEMENT 9093501 16
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES
309 (Choice Base) PROMOTION 9093501 30
310 B.A. in Multimedia and Mass Communication (Sem-V1) RETAILING & MERCHANDISING 9093501 20
(Choice Base)
311 B.A. _|n Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN 9093511 25
(Choice Base) CONTEMPORARY SOCIETY
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA
312 (Choice Base) MARKETING 9093511 30
B.A. in Multimedia and Mass Communication (Sem-VI) |[ENTERTAINMENT & MEDIA
313 (Choice Base) MARKETING 9093636 32
314 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093736 30
(Choice Base)
315 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9093736 26
(Choice Base)
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING & SALES
316 (Choice Base) PROMOTION 9093736 16
B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN
817 (Choice Base) CONTEMPORARY SOCIETY 9093804 30
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out
the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
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