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SR. SEAT | MARKS AFTER
NO. EXAM SUBJECT NO. |REVALUATION

1 B.A. .|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9090982 18
(Choice Base)

? B.A. .|n Multimedia and Mass Communication (Sem-V1) CONTEMPORARY 1SSUES 9091006 39
(Choice Base)

3 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091030 a1
(Choice Base)

4 B.A. .|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9091062 30
(Choice Base)

5 B.A. .|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9091076 44
(Choice Base)

6 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091117 33
(Choice Base)

7 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091119 23
(Choice Base)

8 B.A. in Multimedia and Mass Communication (Sem-V1) CONTEMPORARY 1SSUES 9091119 32
(Choice Base)

9 B.A. in Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9091146 20
(Choice Base)

10 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091159 15
(Choice Base)

1 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091195 a1
(Choice Base)

12 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091199 47
(Choice Base)

13 |B-A In Multimedia and Mass Communication (Sem-V1) |\ e pr A INMENT & MEDIA MARKETING | 9091222 30
(Choice Base)

14 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091245 34
(Choice Base)

15 B.A. _|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9091317 32
(Choice Base)

16 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091329 50
(Choice Base)

17 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091332 52
(Choice Base)

18 B.A. _|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9091380 30
(Choice Base)

19 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091380 26
(Choice Base)

20 B.A. _|n Multimedia and Mass Communication (Sem-V1) LIFESTYLE JOURNALISM 9091527 57
(Choice Base)

21 B.A. _|n Multimedia and Mass Communication (Sem-V1) CONTEMPORARY ISSUES 9091533 21
(Choice Base)

29 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9091600 m
(Choice Base)

93 B.A. _|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9091686 30
(Choice Base)

24 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN CONTEMPORARY 9091889 30
(Choice Base) SOCIETY

25 B.A. _|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9091922 1
(Choice Base)

26 B.A. _|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9091925 30
(Choice Base)
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97 B.A. .|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9091925 22
(Choice Base)

28 B.A. .|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9092088 42
(Choice Base)

29 B.A. .|n Multimedia and Mass Communication (Sem-V1) ADVERTISING & SALES PROMOTION 9092180 30
(Choice Base)

30 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN CONTEMPORARY 9092240 25
(Choice Base) SOCIETY

31 B.A. .|n Multimedia and Mass Communication (Sem-V1) CONTEMPORARY 1SSUES 9092497 30
(Choice Base)

32 B.A. .|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092503 30
(Choice Base)

33 B.A. .|n Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092561 20
(Choice Base)

34 B.A. in Multimedia and Mass Communication (Sem-V1) LIFESTYLE JOURNALISM 9092607 21
(Choice Base)

35 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092622 30
(Choice Base)

36 B.A. in Multimedia and Mass Communication (Sem-V1) LIFESTYLE JOURNALISM 9092622 24
(Choice Base)

37 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN CONTEMPORARY 9092708 12
(Choice Base) SOCIETY

38 B.A. in Multimedia and Mass Communication (Sem-V1) MEDIA PLANNING & BUYING 9092708 21
(Choice Base)

39 B.A. in Multimedia and Mass Communication (Sem-V1) ADVERTISING & SALES PROMOTION 9092708 21
(Choice Base)

40 |BA In Multimedia and Mass Communication (Sem-V1) e\ .re e a|NMENT & MEDIA MARKETING | 9092708 18
(Choice Base)

41 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9092713 33
(Choice Base)

42 B.A. in Multimedia and Mass Communication (Sem-VI) |ADVERTISING IN CONTEMPORARY 9092754 36
(Choice Base) SOCIETY

43 B.A. _|n Multimedia and Mass Communication (Sem-V1) LIFESTYLE JOURNALISM 9092798 10
(Choice Base)

m B.A. _|n Multimedia and Mass Communication (Sem-V1) LIFESTYLE JOURNALISM 9092811 1
(Choice Base)

45 B.A. _|n Multimedia and Mass Communication (Sem-V1) LIFESTYLE JOURNALISM 9092819 24
(Choice Base)

46 |B-A In Multimedia and Mass Communication (Sem-V1) o\ e A|INMENT & MEDIA MARKETING | 9092961 22
(Choice Base)

47 B.A. _|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9092966 34
(Choice Base)

ag |B-A In Multimedia and Mass Communication (Sem-V1) o\ e e A |NMENT & MEDIA MARKETING | 9092999 30
(Choice Base)

49 B.A. _|n Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9093195 40
(Choice Base)

50 B.A. _|n Multimedia and Mass Communication (Sem-V1) CONTEMPORARY ISSUES 9093212 26
(Choice Base)

51 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093215 42
(Choice Base)

59 B.A. _|n Multimedia and Mass Communication (Sem-V1) CONTEMPORARY ISSUES 9093215 45
(Choice Base)

53 B.A. _|n Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093216 43
(Choice Base)




Page 3 0of 3

SR. SEAT | MARKS AFTER
o EXAM SUBJECT NO. |REVALUATION
54 B.A. in Multimedia and Mass Communication (Sem-V1) CONTEMPORARY ISSUES 9093216 57
(Choice Base)
55 B.A. in Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9093255 30
(Choice Base)
56 B.A. in Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9093294 36
(Choice Base)
57 B.A. in Multimedia and Mass Communication (Sem-V1) DIGITAL MEDIA 9093394 30
(Choice Base)
58 B.A. in Multimedia and Mass Communication (Sem-V1) ADVERTISING & SALES PROMOTION 9093394 17
(Choice Base)
59 B.A. in Multimedia and Mass Communication (Sem-V1) RURAL MARKETING & ADVERTISING 9093501 16
(Choice Base)
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out the
amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.

DATE : 05.07.2024
MUMBAI :- 400 098

A.U. 05.07.24

for Director
Board of Examinations and Evaluation



