
Page 1 of 3

SR. 

NO.
EXAM SUBJECT

SEAT 

NO.

MARKS AFTER 

REVALUATION

1 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3034851 37

2 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) AGENCY MANAGEMENT 3034852 30

3 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3034857 21

4 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3034858 5

5 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3034858 18

6 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3034858 25

7 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3034888 35

8 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3034888 42

9 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3034889 36

10 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3034894 24

11 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3034894 31

12 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3034955 40

13 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3034958 20

14 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3034960 30

15 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3035046 36

16 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3035070 25

17 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3035070 43

18 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3035137 35

19 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3035146 31

20 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) AGENCY MANAGEMENT 3035146 38

21 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3035211 9

22 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3035212 44

23 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3035217 46

24 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3035353 10

25 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3035390 31

26 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3035390 30

27 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3035419 24

28 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3035421 38

29 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3035487 38

30 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3035511 30

31 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3035511 38

32 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3035533 31

33 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3035630 22

34 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3035630 30

35 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036012 20

36 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3036160 46

37 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036165 33

38 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036183 30

39 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) AGENCY MANAGEMENT 3036187 30

40 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3036187 42

41 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) AGENCY MANAGEMENT 3036189 30

42 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036190 5

43 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036200 30
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44 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036203 18

45 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) AGENCY MANAGEMENT 3036203 30

46 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3036203 23

47 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036212 22

48 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3036212 34

49 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036213 32

50 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036232 2

51 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036232 22

52 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3036232 30

53 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036246 30

54 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036246 15

55 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) AGENCY MANAGEMENT 3036246 20

56 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3036246 26

57 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036263 35

58 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) CONSUMER BEHAVIOUR 3036263 32

59 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036341 21

60 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036366 20

61 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036367 35

62 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) Reporting 3036498 30

63 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) Writing and Editing Skills 3036498 30

64 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) Investigative Journalism 3036508 30

65 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) Writing and Editing Skills 3036508 37

66 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) Mobile Journalism and New Media 3036508 15

67 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036517 26

68 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036518 50

69 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036523 30

70 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036523 26

71 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036539 19

72 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036539 19

73 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3036539 41

74 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036564 6

75 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036571 21

76 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036571 14

77 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036571 21

78 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3036571 23

79 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036579 30

80 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3036579 32

81 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036583 17

82 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036583 17

83 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) AGENCY MANAGEMENT 3036583 21

84 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3036583 37

85 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036640 32

86 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036643 26

87 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036643 30

88 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036656 30
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89 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036690 16

90 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036698 32

91 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036698 41

92 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036702 30

93 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036739 30

94 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) ADVERTISING & MARKETING RESEARCH 3036741 19

95 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036741 37

96 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3036741 36

97 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036742 52

98 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036745 11

99 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) BRAND BUILDING 3036745 30

100 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) SOCIAL MEDIA MARKETING 3036745 30

101 B.A. in Multimedia and Mass Communication (SEM V) (CHOICE BASE) COPY WRITING 3036764 22

A.U. 16.01.26

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out the amendments in the results as per 

provisions of the ordiances in force.  Ordinance 5048 is application for corrections.

4)  Date of supply of mark sheets will be declared later.

DATE : 16.01.2026

MUMBAI :- 400 098

 for Director

Board of Examinations and Evaluation

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for revaluation.

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the information of students.


